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America 
its 


Hastoric 


The increasing number of restorations of 
important ed rl y American houses presents 
a challenge...and an opportunity...to the 


interior designer of foresight and ability. 


Stanton Hall, Natchez, Miss., for which Scalamandré is now weaving 200 yards | 
pineapple design brocade, the choice of the directors of Pilgrimage House, owners | 
Stanton Hall, at the suggestion of Earl Hart Miller, decorator, of Dallas. 


HE cultural decline of Europe and the ascent of America, long accomplished in other directions, is now 

being extended to the last rivalry between the two worlds: their competition for the interest of the tourist 
and sightseer. For part of the change, the ravages of war are responsible; for more, the increasing attention 
of America to its own historic shrines can be credited. To the thinking decorator, the mounting number 
of restorations is significant. Those fortunate or enterprising enough to secure such commissions gain pres 
tige, profit and the thrill of important accomplishment. And since it is an axiom that what the traveler sees 
away, he reproduces at home, the designer who has helped to create these places, or who is ready for the 
trend they stimulate, is in a position of tremendous advantage.  Scalamandré Silks is in a position to be 
of invaluable assistance to the decorator who wishes to pursue this idea. Our reputation as reproducers 0 
antique fabrics, or creators of original fabrics in the authentic mood of a period, may be judged by the 
partial list of restorations listed below. We invite you to consult us regarding fabrics of this type . . . as well 


as other fabrics of varying styles and periods, with the unvarying distinction of all Scalamandré products. 


Some Historic Restorations Using Scalamandre Fabrics 


Governors Palace ¢ Raleigh Tavern © Wythe House 
Colonial Williamsburg, Virginia 


Gore Place * Old Senate Chamber e¢ Stanton Hall 
Waltham, Mass. Annapolis, Md. Natchez, Miss. 


Heyward-Washington House, Charleston, South Carolina 


Scalamandre Silhs 
MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS & TRIMMINGS 
598 MADISON AVENUE NEW YORK Also BOSTON CHICAGO LOS ANGELES 
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THE 
BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 


383 MADISON AVENUE, NEW YORK 
LOS ANGELES: CHAS. H. JOHNSTONE * 816 S. Figueroa St. DALLAS: DECORATOR’S GALLERY * Santa Fe Building 
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the new Lacquer Wing at Stiehl’s 


Modern’s latest device for color accent, change 


and contrast is Lacquer, so designed that it can 


be used with either modern or period furniture. 


See Quality Lacquer in hand-rubbed finishes in 
the new Lacquer Wing at Stiehl’s. Dinoc veneers 


featured in snake, ostrich, cowhide and marble. 


Lacquers include Chinese pink; Mandarin and 
crayon red; ink and slate blue; citron and desert 
sreen; Ming and canary yellow; old ivory and silver; 


Cork and leather tops are significant style notes. 


Bring or send clients to see this distinctive 


new furniture for Living, Dining and Bedrooms. 


MODERN GALLERIES * SIXTH FLOOR 


28 West 20th Street ° New York City 
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A. H. STIEHL FURNITURE COMPANY 
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FORM™MERL Y 
INTERIOR DECORATOR 


For July— 


Because low cost interiors, for Victory housing, 
for factories and temporary offices, for recreation 
halls, and for private citizens who must reduce 
their standard of living temporarily is beyond 
question the most important factor in the present 
interior design field, INTERIORS will present a 
special portfolio showing what good designers 
have been able to do with the furniture and 
materials now available for this market. 


PUBLISHER CHARLES E£E. WHITNEY 
EDITOR FRANCIS de N. SCHROEDER 


MANAGING EDITOR ELIZABETH J. HALGREN 


ART EDITOR COSTANTINO NIVOLA 


TECHNICAL EDITOR ELIZABETH KAUFER 


STAFF 


PHOTOGRAPHER BOWEN 


FOREIGN 


CORRESPONDENTS BASEDEN BUTT, ENGLAND 


MAUDE T. FERRIERE 
F R A N Cc E 


INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
COMPANY, PUBLICATION OFFICE, 34 NORTH CRYSTAL STREET, 
EAST STROUDSBURG, PA. EXECUTIVE AND EDITORIAL OFFICES, 
11 EAST 44TH STREET, NEW YORK, N. Y., PHONE VANDERBILT 
6-2954. JOHN R. FRITTS, ADVERTIS'NG MANAGER. SUBSCRIPTION 
PRICE $2.00 PER YEAR, $3.00 FOR 2 YEARS IN THE U. S. AND 
ITS POSSESSIONS. CANADA, $2.50 PER YEAR, FOREIGN, $3.00 
PER YEAR. FOR THE TRADE ONLY. PRICE 35C PER COPY. 
COPYRIGHT 1942 BY THE WHITNEY PUBLISHING COMPANY. 
ALL RIGHTS RESERVED. PRINTED IN U. S. A. ENTERED AS 
SECOND CLASS MATTER AT THE POST OFFICE AT EAST 
STROUDSBURG, PA., UNDER THE ACT OF MARCH 3, 1879. 
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And now 


CUSTOM WEAVING 
by Lehman-(jonnon 


LEHMAN-CONNOR announces the opening of a CUSTOM 
WEAVING DEPARTMENT—a new facility to enable the trade 
to obtain custom-woven fabrics to meet specific decorative require- 


ments as to color, texture and design. 


An opportunity is thus offered interior designers to give full vent 
to their creative artistry. With LEHMAN-CoNNor’s cooperation 
they need no longer be restricted in their search for the perfect 
fabric. They can now have it woven exactly as they want it—and 


exclusively theirs—in quantities as low as three yards! 


It is a fundamental part of our program to engage in constant 
experimentation in search of new weaving effects and ideas. It is 
thus assured that new qualities and designs will be continually 


added to this new line, to augment and refresh its scope. 


We cordially invite you to view this new collection 


and to familiarize yourself with its many possibilities. 


B. LEHMAN-CONNOR ine. 


Upholstery and Drapery Fabrics + Woodweave + Upholstery Leathers 
509 Madison Avenue « New York City, N. Y. 


BOSTON « CHICAGO « PHILADELPHIA « SAN FRANCISCO « LOS ANGELES 
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NEWS EVENTS OF INTEREST TO THE ENTIRE PROFESSION. 


FROZEN LUMBER 


The entire furniture and housing in- 
dustry was thrown into a fine flurry a 
little over a fortnight ago with word 
from the War Production Board that 
sale and delivery of all softwood lum- 
ber be stopped for the next 60 days. 
Reason: lack of materials to build the 
great number of army and navy bar- 
racks that 7,000,000 men under arms 
will need. Designers and manufacturers 
eager to house the men and women 
who must equip and support this great 
army had felt that there would be one 
thing that they could count on, no lack 
of lumber for any substitutions that 
they might need, for “this is not a 
wooden war.” First result’ of this 
freezing order was to halt work tem- 
porarily on hundreds of victory hous- 
ing projects, and severely cripple the 
unpainted furniture industry that has 
always depended softwoods for 
stock, 

Days of confusion produced a few 
clarifications: the order was not in- 
tended to affect victory housing proj- 
ects in any way; the order only affee- 
ted the “construction grades” of  soft- 
woods, and when this was necessary 
for victory housing furniture, priori- 
ties could be obtained. The supply of 
knotty pine, for example, or other 
faney grains, would not be touched. 
The situation in hardwood lumber is 
very similar though no offtcial freezing 
order has yet been issued. Straight 
grain walnut,—(for gunstocks), and 
straight grain mahogany and oak,— 
(for patrol boats), are difficult to ob- 
tain. Figured grades of all these woods, 
so much more important for the fur- 
niture industry, are unrationed and 
moderately plentiful. 


WHITEWASHED STABLE FURNITURE 


Pondering the problems of furniture 
design in wartime, this department re- 
turned from Long Island on a Sunday 
not long ago, and looking up over a 
bunch of rapidly wilting lilacs noticed 
a car card advertising the Whitewashed 
Stable Furniture Co. A telephone call 
the next morning set us straight. It 
turns out that the Co. is no advocate of 
super rusticity. They don’t whitewash 
stable furniture, and they don’t sell 
stable furniture already whitewashed. 
They merely sell second-hand furni- 


ture in a whitewashed stable, and seem 
to do right well at it. We'll have to 
find another trend to spot. 


HIGH POINT POINTS HIGH 


The Southern Furniture Fabries Mar- 
ket, at High Point, N. C., closed on 
May 23, feeling downright chipper. Not 
one of the 44 exhibiting firms reported 
poor business, and exhibition managers 
gladly admitted that attendance was 
way beyond their expectations, and ad- 
mitted more privately that travel re- 
strictions keeping many Southern fur- 
niture manufacturers from New York 
and Chicago might have had something 
to do with this. 

Biggest news was a rayon substitute 
for mohair, made, like its predecessor 
with a cotton back. 


QUARTERMASTER SHAVER 


Few of America’s career women have a 
more important record than Miss Doro- 
thy Shaver, who arrived in New York 
a few years ago with a group of sisters 
to open a gift shoppe entitled “The 
Four Shavers,” and got to be First Vice 
President of Lord & Taylor in an amaz- 
ingly short time. 

A new honor has just descended upon 
her. She has just been appointed Mer- 
chandise Consultant to the Advisory 
Board of the Resources Division of the 
Office of Quartermaster General. As 
such Miss Shaver, M.C.A.B.R.D.0.Q.G. 
will not be expected to stylize the 
pleats in a sergeant’s pants or give 
Paris chic to a gas mask, but to give 
the advantage of her years of experi- 
ence in bargaining for the thousands 
of articles with which a modern army 
must be equipped. 


BOMBER PLANTS FOR HOUSING 


In the midst of its great internal strug- 
gle between John L. Lewis and Philip 
Murray, the C.1.0. took time out three 
weeks ago to urge the great industrial- 
ists of the Detroit area: Henry Ford, 
the Briggs Body Co., Chrysler, etc., to 
prepare themselves for the post war de- 
pression by drawing plans to convert 
such vast plants as the Willow Run 
bomber plant,—which will shortly em- 
ploy 100,000 men and women,—to low 
cost prefabricated housing, — such 
houses to be largely of aluminum. Re- 


peating his suggestions before the 
Senate Banking and Currency Commit- 
tee, Richard Daverall of the C.I.O. sub- 
committee on housing intimated that 
Detroit industrialists had been far 
more amiable to these ideas than to 
anything else the C.1.0. has suggested 
for some time. 


ADVERTISING IN WARTIME 


The Advertising Federation of Amezvi- 
ca, an organization representing both 
manufacturers, advertisers and pub- 
lishers, has recently published a_bro- 
chure to illustrate the functions and 
the specific tasks of wartime advertis- 
ing. The functions they list as four: 
A) To continue advertising’s indispen- 
sable role in the process of distribution, 
B) To guide consumer demand away 
from scarce materials to channels more 
easily supplied. 

C To assist the government directly in 
its appeals to the people. 

D) To help maintain public morale. 
Of specific tasks for wartime advertis- 
ing, they picked 38. Some of the most 
important of these: 

3) Preserve customer good will. 

4) Keep brand names alive. 

10) Guide buying of consumers with 
newly increased purchasing power. 

12) Educate consumers on conserva- 
tion, care and repair of articles in use. 
16) Explain substitutions of materials. 
17) Inform public on reasons for prod- 
uct searcities and delays. 

35) Avoid panie advertising based on 
threats of higher prices and scarcities. 


FEINBERG-DELANEY VETOED 


The Feinberg-Delaney Bill, introduc- 
ed some months ago in the New York 
State Legislature was described at some 
length in Inrertors for April 1942, as 
an act ostensibly to protect retail 
stores and wholesale showrooms from 
certain practices all too common among 
certain types of “discount houses” and 
unethical wholesalers. At that time we 
approved the principle of the bill, but 
pointed out that loosely worded as it 
was it might possibly work consider- 
able hardship on the legitimate whole- 
saler, and would almost certainly work 
hardship on the low salaried  con- 
sumer. In due time the bill was passed. 

CONTINUED ON PAGE 56 
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As one of our good decorators from Philadelphia was saying last week as she 
browsed through our showrooms, "I have to come in every so often to see 
what new pieces you are making. It gives me inspiration for my own work.” 


designers and manufacturers of upholstered furniture 
45 West 2lst Street, New York, N. Y. 
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CORRESPONDENCE WITH THE A.LD. 
Miss Nancy V. McClelland 


President, American Institute of 
Decorators 

595 Madison Avenue, 

New York, N. Y. 


Dear Miss McClelland: 


In answer to your letter of April 24th, 
we are of course only too glad to 
accede to your request to publish gratis 
a full page advertisement of the officers 
and governors of the American In- 
stitute of Decorators. Furthering the 
profession of interior design is our 
business, and we are all well aware of 
the actual importance of the A. I, D. 
to that business. 

At present, INreR1oRS happens to be 
the only magazine devoted exclusively 
to the interests of the professional in- 
terior designer, and this chill emi- 
nence does not leave us feeling par- 
ticularly happy, believing as we do 
that the more pictures, facts, and in- 
formation of every sort that is made 
available to a designer, the better his 
work will be. 

We understand that the A. I. D. is 
about to publish a book and for the 
success of this, may we offer our best 
wishes. Would you be good enough 
to answer a few questions so that we 
may correctly inform our readers what 
to expect? Who may contribute and 
who may subscribe to this book, or 
will it be available in general book- 
stores? What will it look like, and 
incidentally, what will it cost? Will 
it accept advertising, and at what 
rate? Who is going to edit it, and 
incidentally, what will it be called?— 
Lest an unwary reader subscribe to 
something else by accident. 

Yours very truly, 

Charles E. Whitney, Publisher 

May 26, 1942 


Dear Mr. Whitney: 


Thank you so much for your letter 
of May twenty-sixth. Let me tell you 
once again how much we appreciate 
your continuing your offer to publish 
this page about the A.LD. without 
charge. It has been a great pleasure 
during the last two years to see it ap- 
pear regularly, and I think we should 
send you a resolution to express our 
gratitude at your continued support. 

Yes, the American Institute of Deco- 


rators is about to publish a book! It 
will take the place of the Bulletins 
which have been issued to the mem- 
bers quarterly, but it will be an en- 
tirely different sort of thing. A copy 
will be given without charge to each 
member of the Institute [approximate- 
ly 500—Ed.| and to each advertiser. 
If additional copies are desired, they 
will cost $5.00 apiece. It will not be 
sold in general book stores or compete 
in any way with the magazines of 
decoration. 
It is a good-sized book, about 9 x 11, 
with 160 pages, of which part is ad- 
vertising. Paul MacAlister is in charge 
of the Publication Committee and the 
advertising, and a Committee exist- 
ing of A.I.D. members will be in 
charge of editorial matters. Experts 
in various lines are to be asked to 
write the articles of interest to the 
decorative world. The book will be 
called the “A.LD. 1942 ANNUAL”. 
We hope it will be something of value 
to keep in the library of anyone who 
is interested in matters of decoration. 
Paul MacAlister is preparing some 
press releases about the book, and will, 
I know, be glad to give you any fur- 
ther information if you will telephone 
to him. 
With all best remembrances, 
Yours very sincerely, 
Nancy V. McClelland 
President, AMERICAN INSTITUTE OF 
DecorATORS 
New York 
May 27, 1942 


YOUR COOPERATION, PLEASE 


One exasperated comment from a 
wholesale house slightly burned over 
the way certain thoughtless customers 
were expecting business as usual dur- 
ing wartime, led us to send a few let- 
ters to other manufacturers and adver- 
tisers in the hope that a better under- 
standing of their own problems would 
improve service in general and tem- 
pers in particular. Below is one of 
the first replies. 


Sir: 

I have your letter of the 14th regard- 
ing the new department you are devel- 
oping for the discussion of problems 
arising in the fabric industry. I will 
try to give you a few ideas which you 
might care to use. 


One perennial problem of the whole- 
sale fabric house is that of delivering 
memorandum samples and then of 
picking up those samples when a cus- 
tomer no longer needs them. Former- 
ly customers would telephone us and 
ask that samples be picked up. Our 
truck would stop by and often the dec- 
orator of necessity would be out. 
Therefore time was wasted by our de- 
livery «aen. That was bad enough in 
norma! times, but now with deliveries 
cut to one a day, and eall-backs for- 
bidden, it is essential that decorators 
cooperate with jobbing houses both in 
carrying the samples from the store 
and returning them to the store when 


finished. 


A second difficulty that must be met 
these days is that of matching colors. 
Because of restrictions on dyes for 
screen and roller prints, our printers 
are forced to achieve their color effects 
through the use of different dyes than 
those originally designated for the 
color. The result is that a reprint of an 
old fabric will often appear to be sev- 
eral shades different than our original 
sample. The printer is aware of this, 
we are aware of it, the customer 
should be aware of it. Were it possible 
to make a perfect reprint, we would 
do so. Inasmuch as it is impossible 
and inasmuch as we cannot afford to 
cut new samples each time we reprint, 
it behooves our customer who needs a 
particularly exact match to inspect not 
only our memo sample but our actual 
stock to see that the colors available 
are those which she wishes to use. 


There is another evil that has been on 
the increase in recent months that can 
perhaps be called a war evil inasmuch 
as it is a result of the increased tempo 
of business, some of which is being 
conducted by people who are not vet- 
erans in the decorating business. I 
have in mind a case where the dee- 
orator orders from a memo sample, 
has the material sent to an upholster- 
ing shop where the upholsterer cuts 
up the fabric without having a sample 
with which to check to see if the color 
is the correct one. Some of the more 
inexperienced cutters are oftentimes 
apt to make mistakes. With this in 
mind the decorator should check the 
material to be sure that it is the color 
she desires before it is cut, and also to 
be sure that it is cut correctly. We 

CONTINUED ON PAGE 60 
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CHARAhR FURNITURE COMPANY 


38 WAREHAM STREET, BOSTON, MASS. 


444 MADISON AVENUE CHARLES B. GELLER 816 SO. FIGUEROA ST. 
NEW YORK CITY Merchandise Mart LOS ANGELES a 
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IS USED THROUGHOUT THE PENNSYLVANIA CENTRAL AIRLINES NEW OFFICES 


THE RECEPTION ROOM 


OFFICE OF THE VICE PRESIDENT 


HE genuine leather used throughout the new offices of the Pennsylvania Central Airlines at 

the Washington Natio.u.al Airport is a striking combination of good taste and durability. Lacka- 
wanna was chosen by Harry S. Pack, industrial designer, for all leather used in the executive 
effices. The advantages of Lackawanna leather include not only its decorative value, but plia- 
bility, fire resistance, proof against stains and great durability as well. 


Lackawanna LITE-FLITE (Reg. Trade-Mark)—the ideal airplane upholstery leather is the standard 
upholstery leather in all the planes of the P.C.A. 


THE LACKAWANNA LEATHER 
HACKETTSTOWN, N. J. 


ONE OF P.C.A.’s CAPITAL FLEET OF DC-3’'s 


LARGEST MANUFACTURERS OF BOTH FURNITURE AND AIRCRAFT UPHOLSTERY LEATHERS IN THE U. S. 


INTERIORS 


> 

THE BOARD ROOM 

E om 

j 

~~ 


Oo. 


The KANE 


inet ‘Furnitu 


ed and Cab 


ho 


SAN FRANCISCO 


INTERIORS 


— 
\ char™ of this for ge 
Ne ection = 
STROHEIM 


IT REALLY ISN’T THAT BAD 


A FEW weeks ago, it really seemed pretty grim. The 
Philippines and Burma were lost. Sugar and gasoline 
rationing were being inaugurated. Submarine losses 
were mounting along the Eastern seaboard, and the 
first official casualty lists were coming out, to curdle 
the milk in your breakfast coffee. 
For the home furnishing industry, metal furniture and 
most hardware was unobtainable. Carpet mills were 
making army blankets, and there was loud talk of 
converting the whole wooden furniture industry to war- 
time production. There didn’t seem to be much for the 
would-be householder to do but get up in a tree, make 
himself a comfortable seat of branches, and wait there 
until the government cut the tree down for cantonment 
lumber. 
But now look. It really isn’t that bad. The last thing 
that an interior designer should do is tell any pro- 
spective client to go climb a tree. 
Since that time there has been the Battle of the Midway 
Islands, Russia’s attack on Kharkov, Churchill's most 
optimistic speech of the war, and in general more good 
news than we have any right to expect at this stage. 
Since that time, incidentally, INTERIORS has become 
the only magazine in the field devoted exclusively to 
the interests of interior designers. Housing, and good 
housing, is not a luxury but a necessity, and is recog- 
nized as such by every reputable government agency. 
We are approaching a national income of 115 billion 
dollars for 1942. There is plenty of work for all of us 
if we but only get down out of the tree and go after it. 
—F. de N. S. 
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PHOTOGRAPHS BY HEDRICH-BLESSING STUDIO 


RECEPTION ROOM OF PENNSYLVANIA CENTRAL AIRLINES. 
THE COORDINATED DESIGNING OF THESE INTERIORS, AS WELL AS 

THE DESIGNING AND STYLING OF OTHER PHASES OF PC A ACTIVITIES, IS 
BY HARRY S. PACK, iNOUSTRIAL DESIGNER. THE MAP SHOWS ALL AIRLINES 
SYSTEMS WITH P C A SERVICE MORE SHARPLY OUTLINED. NOTE THAT 
CHICAGO AND GRAND RAPIDS ARE TWO IMPORTANT POINTS OF CALL. 
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f DESIGN FOR 


HARRY S. PACK, HEAD OF HIS OWN INDUSTRIAL 
DESIGN ORGANIZATION, WHO GAVE THE AIRLINES 
THEIR INSTITUTIONAL DESIGN PROGRAM. 


PEACEFUL VIEW OF WASHINGTON NATIONAL AIRPORT 
BEFORE IT BECAME THE ROARING CENTER OF AIR 
TRAVEL DURING WARTIME. PENNSYLVANIA CENTRAL, 


ES AS WELL AS OTHER AIRLINES, ARE NOW SUBJECT 


TO DIRECTION FROM THE ARMY AIR CORPS. SHOWN 
HERE ARE THE OFFICES IN THE NEW P C A HANGARS. 


JUNE 1942 


HE popularity of industrial design put the word “stream- 

lined” into the average man’s vocabulary as a synonym 
for everything that looks snappy and modern and attractive 
» » « including the feminine figure. Industrial design is not 
only popular with the public; it is also bought by the public. 
And for a very good reason. A skillfully designed product 
has an added value, not possessed by its unimaginatively pro- 
duced competitor. The sales appeal of modern design is based 
on nothing more mysterious than public awareness that it is 
getting more for its money when it buys a better looking 
product, 
The development of industrial design contributed a 
genuinely new sales tool to industry. Recognition of its value 
to industry naturally widened its scope to the point where 
industry has progressed from the design of individual prod- 
ucts to the application of design through every department 
and detail of an entire organization. 
Coordinated appearance, as it is called, begins with the 
product itself, and extends to the president’s office—even 
to the letterhead on his desk, The wide scope of such plan- 
ning is perhaps better known as institutional design. 
The scheme carried out for Pennsylvania Central Airlines’ 
new headquarters at Washington National Airport is a fine 
example of such work. The industrial design organization of 
Harry S. Pack set up the entire Institutional Design Program 
for P C A; he has been retained by them since Septem- 
ber, 1939. 
Harry Pack’s interests have been concentrated on de- 
sign for transportation for some time. His talents, however, 
have also been spread over a diversified field, ranging from 
lipstick holders to lawn mowers. He began his career as 
owner of a model airplane business ... he worked at 
Sikorsky ... with Henry Dreyfuss... for American Airlines, 
and General Motors. He started his own industrial design 
organization four years ago, and since then his commissions 


have covered all phases of transportation. He flies a Piper 
CONTINUED ON PAGE 50 
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THE BOARD ROOM INCLUDES ONLY ESSENTIAL DETAILS. THE 

WALLS ARE SURFACED IN RIFT OAK FLEXWOOD FINISHED A LIGHT 

GRAY TO MATCH THE FURNITURE WOOD. THE PEBBLEWEAVE CARPET IS 
LIGHT GRAY, THE CURTAINS BLUE-GREEN. MR. PACK’S COLOR RENDERINGS 
OF THE AIRLINES ACTIVITIES ARE FRAMED IN WHITE. EVENLY 
DISTRIBUTED FLUORESCENT LIGHTING IS SET FLUSH IN AN ACOUSTIC 
CEILING. SEE BELOW FOR FULL PLAN OF THE ROOM. 
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THE HEXAGONAL SHAPED CONFERENCE TABLE IS 22’ LONG, SEATING 22 . 
PERSONS COMFORTABLY WITHOUT THE USUAL CRANING OF NECKS. THE 
BARREL TYPE ‘A’ CHAIRS ARE UPHOLSTERED IN TWO-TONE-RUST AND GRAY 
LEATHER. THE LARGE WALL MAP IS OF GLASS AND CAN BE ILLUMINATED 
FROM BEHIND. THE ROOM ITSELF IS 36’ LONG BY 20’ WIDE. A BOOKCASE- 
RADIO CABINET IS PLACED AT ONE END AND A BUILT-IN BAR, ON THE 
OPPOSITE SIDE, IS CONCEALED BEHIND THE PANELED WALL. 


B (F . THE PRESIDENTIAL SUITE LAYOUT, SEEN BY THIS FLOOR PLAN, IS TREATED 

” IN A WORKABLE MANNER, TO GIVE THE GREATEST EFFICIENCY OF OPERATION. 
(+) (-) [+) EVERY PIECE OF FURNITURE WAS SELECTED FOR THE SPECIFIC 

FUNCTION IT PERFORMS, TO LEAVE OPEN AREAS FOR THE BUSY TRAFFIC 


SECRETARIES 


LANES THROUGH THE SUITE. 
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TYPE “B’’ LOUNGE IS THE BASIC STYLE DESIGNED FOR THE 
PRESIDENT’S OFFICE, DIRECTOR'S OFFICE AND BOARD ROOM, 
SHOWN ON THE PLAN. IT VARIES ONLY IN THE COLORING 
SELECTED FOR THE LEATHER UPHOLSTERY. IN AIRLINES 
VERNACULAR IT’S CALLED AN “APPROACH” COUCH. 


DESIGN FOR 


A TYPICAL VICE PRESIDENT’S OFFICE, DESIGNED TO GIVE THE BEST 
WORKING ARRANGEMENT. THE FURNITURE IS BUILT OF RIFT OAK STAINED 
LIGHT GRAY. THE SKULL HAS NO ECONOMIC SIGNIFICANCE. THE 
COORDINATED COLORS OF RUST, GRAY AND BLUE-GREEN ARE USED FOR 

THE LEATHER UPHOLSTERY, CURTAINS AND PEBBLEWEAVE CARPET. 

ALL EXECUTIVE DESK TOPS AND THE 4” BASE ON ALL CABINET PIECES 
ARE OF RUST LINOLEUM TO AFFORD PROTECTION. 


TYPE ‘“‘B’’ CHAIR IS ONE OF THE THREE BASIC TYPE 
CHAIRS USED THROUGHOUT ALL OFFICES. WITH THE 
WHOLE FIVE BASIC DESIGNS, ECONOMY IN PURCHASING 
AND FABRICATING WAS ACHIEVED AND A PLEASING 
SIMPLICITY OF ALL INTERIORS MAINTAINED. 
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THE PRESIDENT’S SPECIALLY DESIGNED PROW-SHAPED DESK WAS BUILT TO 
REQUIREMENTS WITH A WORK-CABINET-TELEPHONE STAND FITTED INTO THE 
CORNER: IT HAS NO 16” GUN RECOIL AS WOULD APPEAR, BUT RATHER A 

5’ SQUARE AREA OF ASPHALT TILE LAID AT CARPET HEIGHT TO ALLOW THE 
CHAIR FREE AND EASY MOVEMENT. WALLS ARE OF GRAY RIFT OAK 
FLEXWOOD, THE CARPET IS RUST, CURTAINS BLUE-GREEN AND FURNITURE 


COMBINES ALL THREE OF THESE BASIC COLORS. 


TYPE ‘A’ CHAIR IS WELL REPRESENTED IN 
THE BOARD ROOM WHERE 22 SURROUND THE 
TABLE; OTHERS ARE PLACED ABOUT THE ROOM. 
ELBOWS REST COMFORTABLY ON THE ARMS, A 
TWO-TONE LEATHER IS USED FOR UPHOLSTERY. 
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TYPE “C’’ CHAIR IS MAINLY PLACED BEFORE THE 
EXECUTIVE DESKS AS ITS SMALLER PROPORTIONS 
ARE BETTER SUITED TO SUCH A LOCATION IN THE 
ROOM. THE LEATHER UPHOLSTERY ON ALL CHAIRS 
WAS CHOSEN FOR GOOD WEAR AND EASY UPKEEP. 


q 


TYPE “‘C’’ SWIVEL CHAIR IS USED AT ALL DESKS, 
DESIGNED TO GIVE THE SOLID COMFORT ALL 
EXECUTIVES ARE MEANT TO ENJOY. NOTE THE 
SOLID CONSTRUCTION OF THE BASE AND SIMILAR 
PROPORTIONS TO THE OTHER CHAIRS. 
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THE LIBRARY. ARCHITECTURAL PANELING TAKEN FROM A SOUTHERN 
MANOR HOUSE WAS STRIPPED OF MANY LAYERS OF PAINT AND INSTALLED 
IN THE NATURAL PINE. BURGUNDY RED, SOFT GREEN AND TAUPE ARE 
THE PREDOMINANT COLORS. A COROMANDEL SCREEN IS AT THE RIGHT. 


THE REMODELED HOUSE OF 


| New York some people still live in private houses, 
and enjoy almost as much room as you'll find in 
the country ... minus the front lawn. The narrow front 
of these private homes is deceiving, like Hedy Lamarr. 
It is particularly so after the interior designer has gone 
to work broadening the appearance of hallways by 
changing structural details, judiciously moving furni- 
ture, and wisely employing mirrors to create an illusion 
of spaciousness. 
The house shown here is located on 66th Street just off 
Fifth Avenue. Mrs. Elisabeth C. Draper, who heads the 
Studio for Interiors, was the lucky designer who, for 
once, had an ideal start for her work: it began with the 
remodelling of the interiors. Her client already pos- 
sessed some English mahogany antique furniture, and 


a collection of fine china and glassware. Since these 
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pieces were to be used throughout the house, and since 
the client had expressed her desire for a comfortable 
home, Mrs. Draper had no doubts as to her starting 
point. 

By installing paneling and old wood mantels, by block- 
ing off windows and inserting mirrors, and by design- 
ing coves for fluorescent lighting fixtures, the back- 
grounds were transformed into pleasant areas, set to 
receive the interior furnishings. 

Inspiration for the living room color scheme, which is 
predominately blue, came from the old Monuments of 
Paris hand-blocked scenic wall paper. This was in- 
stalled above the wood paneled dado; the dado and 
trim are painted blue. The solid color rug in this room 
is a warm beige. The curtains, of blue-green faille, are 
trimmed with gold galloon. The furniture is all old and 


CONTINUED ON PAGE 58 
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MAIN FLOOR HALLWAY. A SMALL SCALE SETTEE IS FLANKED BY A PAIR 
OF TERRESTIAL GLOBES SET INTO MAHOGANY STANDS. HURRICANE 
SHADES AND CONVEX MIRROR EMPHASIZE THE FEDERAL ATMOSPHERE. 
THE WALLS ARE PAINTED OYSTER WHITE, THE CARPETING IS DUSTY BLUE. 
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THE MASTER BEDROOM. STRIPPED 
PINE PANELING WAS INSTALLED 
ON THE ENTIRE MANTEL WALL: 
THE OTHER SIDES OF THE ROOM 
ARE PAINTED SOFT BLUE. THE 
CHAISE LONGUE IS COVERED IN 
OFF-WHITE ANTIQUE SATIN: THE 
CHAIR BLENDS WITH THE WALL. 
WHISTLER’S “BLUE BOY” IS SEEN 
OVER THE FIREPLACE. 


THE DINING ROOM. THIS NARROW 
ROOM HAS BEEN GIVEN THE 

EFFECT OF ADDED WIDTH BY 
COVERING THE MANTEL BREAST 
WITH MIRROR WHICH REFLECTS THE 
OPPOSITE WALL WHERE THE CENTER 
WINDOW WAS REPLACED BY A 
MIRRORED RECESS CONTAINING 
GLASS SHELVES AND FLUORESCENT 
LIGHTING COVES. 
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THE LIVING ROOM. A BLOCK SCENIC 
WALL PAPER, “MONUMENTS OF 
PARIS,”’ INSPIRED THE COLOR 
SCHEME FOR THE ROOM— 
PREDOMINATELY BLUE. THE SOFA 
IS UPHOLSTERED IN GOLD ANTIQUE 
SATIN, THE CHAIRS ARE IN BLUE 
VELVET AND APRICOT, TAN AND 
BLUE. THE RUG IS BEIGE. CURTAINS 
ARE A BLUE-GREEN FAILLE. 


THE MASTER BEDROOM. ANOTHER 
VIEW SHOWING THE BLEACHED HARD 
RED MAPLE BED, WITH HAND 
PAINTED FLORAL DESIGN ON THE 
HEADPIECE. THE SPREAD, MADE OF 
WHITE COTTON FABRIC, IS EM- 
BROIDERED WITH SCATTERED FLOW- 
ERS IN BLUES AND GREENS. THE 
FLOOR COVERING IS ALSO A 
LIGHT BEIGE SHADE. 
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ANATOMY FOR DECORATORS 


PART VIII: THE YEAR ROUND GAME ROOM 


Gasoline rationing has left the family Ford in the doghouse, thirsty as a pup in midsummer, with little more than 
the smell of a cigarette lighter to remind it of the happy days that were. 

But if we can’t go on picnics this summer we can look at movies of them. We can do a hundred other things 

to get more pleasure and greater benefit out of our homes. The design and fitting of game rooms has been 
generally considered a winter project. It is so no longer. On the following pages you will find the proper shapes 
and proportions for card tables, and pool tables, and ping pong tables and movie projectors. But more 
important than that, you will find the amount of anatomical space needed for human beings to operate these 
devices and play these games comfortably and effectively. 

You will notice that billiard tables, for example, come in seven standard sizes, but from the 12’8” x 6’8” 
poolroom special down to the 3’ x 6’ Junior Billiard table, players must be given at least four feet of cue and 
elbow room, or five feet of passageway between table and wall. 

Ping pong tables come in different sizes too; 9’ x 5’ being the official tournament size, and 7/10” x 4’ the more 
usual folding table. But the playing space in this case depends very much on the skill of the usual contestants. 

If the owners of this particular game room are table tennis experts who wear shorts and eyeshades and go 

in for collecting cups, they will need from 10’ to 12’ runback from the serving ends of the table and be very 


unhappy if overhead lights are not at least 5’ above the table top. Humbler duffers can play very successfully 


with five feet clear all around the table. CONTINUED ON PAGE 56 
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THE YEAR ROUND GAME ROOM 
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THIRTY INCHES IS THE USUAL SQUARE OF A FOLDING BRIDGE TABLE’S 

TOP, BUT FOR COMFORT WE HAVE DESIGNED A THREE FOOT TABLE WITH 
PIVOTING CORNER TRAYS FOR DRINKS AND SMOKES. SEMI PERMANENT, 

IT SCREWS TO A CENTRAL PEDESTAL. IN EITHER CASE, A BRIDGE TABLE 

AND FOUR PLAYERS WILL OCCUPY A FIVE FOOT SQUARE OF FLOOR SPACE. 
ALLOW 18” PASSAGEWAY BETWEEN TABLES. NOTE BRIDGE LAMP WITH 
HOLDER FOR ICE CUBE TRAY AND SHADE THAT CASTS LIGHT ON TABLE ONLY. 


FOLDING CARD FURNITURE AND THE SPACE IT OCCUPIES. NOTE THAT POKER TABLES ARE 

ROUND, FOR POKER MAY BE PLAYED BY AN ODD NUMBER OF PEOPLE, AND HALF AGAIN AS BI6. 
TO BUILD A STORAGE RACK FOR CARD TABLES, ALLOW FOUR INCHES FOR EACH TABLE WITH 
A HALF INCH PARTITION BETWEEN. NO SPECIAL FURNITURE IS NEEDED FOR GIN RUMMY. 
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IT IS POSSIBLE TO PLAY PING PONG WITH SOME COMFORT 

WITH ABOUT SEVEN FEET OF RUNBACK BEYOND THE TABLE ENDS, 
AND FIVE FEET ON EITHER SIDE, BUT EXPERTS PREFER TWELVE. 
THIS IS A TOURNAMENT SIZE TABLE, FOLDING TABLES ARE SMALLER. 


THE KELLY POOL PLAYER WHO HAS JUST TORN THE CLOTH 

AND WISHES HE COULD VANISH IS USED TO ILLUSTRATE 

THE SIZE BILLIARD TABLE FOUND IN MOST PRIVATE HOMES. 

A 12’ x 7’ TOURNAMENT TABLE IS NOT ONLY TOO LARGE, 

BUT MIGHT EASILY CRASH THROUGH THE FLOOR, SINCE IT 
WEIGHS APPROXIMATELY ONE TON. ALLOW FIVE FEET OF SPACE ALL 
AROUND THE TABLE TO AVOID POKING KIBITZERS IN THE EYE. 
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THE YEAR 


ROUND 


Oz 


TWENTY FEET FROM PROJECTOR TO SCREEN GIVES THE LARGEST 
AND BRIGHTEST IMAGE FOR MOST HOME MOVIE PROJECTORS. 
SINCE THE DISTANCE FROM THE EYES TO THE TOP OF THE 
HUMAN SKULL IS APPROXIMATELY FOUR INCHES, ARRANGE SEATS 
PROGRESSIVELY FIVE INCHES LOWER, SO GUESTS CAN SEE OVER 


EACH OTHER'S HEADS. A SIDE ANGLE OF MORE THAN 30 


DEGREES FROM THE PLANE OF THE SCREEN GIVES DISTORTION. 


12'0" 


5° 5" 5" 


BILLIARD TABLES COME IN SEVEN STANDARD SIZES. THE 
DRAWINGS BELOW ILLUSTRATES THE THREE MOST POPULAR, 
TOGETHER WITH THE CORRECT LIGHTING FOR EACH. IN 
DESIGNING A POOL ROOM, ALLOW AT LEAST FIVE FEET 

CLEAR PLAYING SPACE AROUND EACH TABLE. FOUR POCKET, 

4’ x 7’ JUNIOR BILLIARD TABLES ARE POPULAR AT ARMY POSTS. 
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CONDUCTED BY DONA L OD R. DOuw WER 


TOMORROW'S KITCHENS 4% Kinch 


Suddenly “business as usual” has ceased to exist, and the pleasant pressure of creative competition finds 
itself reduced to a small proportion of its former self. And yet we shall be grateful for much of this 
great war effort in the years to come, for it is absolutely certain that many practices and techniques 

that we are developing in wartime will be of the greatest aid to peacetime industry. 

One thing we may be sure of at the outset. For many years high distribution costs have exacted a 

heavy toll on sales activity. Here certainly is a splendid opportunity for industry to revamp existing sales 
organizations. 

What, you may ask, has all this to do with kitchen equipment and the kitchen of the future? It has 

a great deal to do with it, for though the kind of kitchen that we are planning for tomorrow remains 
impossible as long as there is a war still to be won, its acceptance by the country at large is vitally 
dependent in new sales organizations and new distribution methods. 

it wasn’t so many years ago that houses were built without storage and clothes closets, without 
centralized heating and so forth. It is only of recent date that dish closets, troom closets and the 

like were built in as part of the kitchen. 

The kitchens that we are planning for the future will carry this scheme still further. We expect to sell 
kitchens as a whole to post-war homebuilders. We think that tomorrow’s housekeepers would no more 
think of buying a stove here, a refrigerator there, and a sink from someone else than they would 

buy an engine from one manufacturer, four wheels from another and a body from a third and expect 

it to work as well as a properly integrated modern automobile. 

We do know that a kitchen designed as an entity will have the same proportionate increase in efficiency 
that a modern automobile has over a casual assemblage of parts and wheels. 

It should be understood that this integrated kitchen we are talking about and presenting in our 
illustrations will never be a complete rigid unit. It should never be necessary to tear apart your home 

in order to insert the square box of a 14’ x 14’ standardized kitchen into it. Cabinets and basic units will 


naturally be made sufficiently flexible to be set up in rooms of many shapes. 
CONTINUED ON NEXT PAGE 
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INTEGRATED UNITS IN THE KITCHEN SHOWN BELOW ARE: (1) 

SLIDING, CANTILEVERED BURNER UNIT, WITH WORK SHELF; 

(2) PLATE WARMER, USING WASTE HEAT FROM REFRIGERATOR, (5); 

(3) OVEN; (4) TOWEL AND UTENSIL DRYER; (6) FREEZING COMPARTMENT; 
(7) UTENSIL CABINET. NOTE FOOT PEDAL TO OPERATE BURNER UNIT. 


TOMORROW’ S KITCHEN S 


CONTINUED FROM PRECEDING PAGE 


At the outset, the three major elements of proven consumer 
acceptance, the refrigerator, the cooking surface and the 
oven, will be our chief problem. Next to be solved will be 
the designing of a secondary unit containing sink and me- 
chanical dishwasher. 


Both of these units have been produced already, but not of 


course in the price class which the post war world will de- 
mand. | cannot help feeling that proper sales management 
and mass production will solve those particular difficulties 
almost overnight. 

| ask you to look particularly at the two kitchens for to- 


morrow presented in these pages. In each case refrigerator, 
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cooking surface and oven are in a single unit. In each case 
the cooking unit is electric, made to slide out of the way 
when meals are ready to go to the table. 

We believe that the great increase in electric power which 
Rural Electrification is bringing about will give the speed 
and convenience of electric cooking to almost every home. 
You will notice that the ventilation and cooling arrangements 
of tomorrow’s kitchen are greatly simplified. Gourmets may 
insist that a vitamin-full Irish stew, completed in 20 minutes 
in a pressure cooker, has not the flavor of the same stew 
simmered for five hours in an iron pot, but we believe 


tomorrow’s housewives will know better uses for their time. 
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ANOTHER KITCHEN OF TOMORROW, VERY SIMILAR IN THEORY TO 
THAT SHOWN ON THE OPPOSITE PAGE, PAYS MORE ATTENTION TO 
THE PROBLEM OF CORRECT ILLUMINATION. GLASS BLOCKS ARE ABOVE 
THE DRAINBOARD AND A FLUORESCENT LIGHT TROUGH ABOVE THE 
CABINETS. A BROILER IS INCLUDED ABOVE THE SLIDING COOKING UNIT. 
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Foe many years wicked old San Franciscans have 
amused and scandalized their Eastern visitors with 
largely apocryphal stories of how Gump's became the 
best known specialized department store in San Fran- 
cisco and later in Honolulu. But the days of the Bar- 
bary Coast, the San Francisco Fire, and ithe looting of 
the Forbidden City in Pekin were over with many years 
ago. Gump's today sells the very best of home fur- 
nishings of every description, and has as its particu- 
lar pride what is probably the finest collection of rare 
oriental art in the United States. Gump's has some- 
thing else of which to be justifiably proud: a small 
stable of competent young interior designers, who in 
the happy days B. P. H. (Before Pearl Harbor), were 
frequently sent to the Solomon Islands, or Guatemala 
or Alaska, to trace original primitive artifacts and de- 
velop from them modern fabrics, ceramics, furniture 
and the rest of it for Gump's exclusive use. No large 
firm has had more to do with developing the slightly 
oriental flavor of the best California Modernism,—it's a 
little bit like two squirts of soy sauce,—than Gump's. 
But despite its good work in furthering Modern furni- 
ture, fabrics and accessories, the department that 
Gump's is still proudest of holds its great collection of 
precious jades, Sung and Han potteries, Indo-Chinese 


bronzes and other precious antiques. Here J. P. Mor- 


CONTINUED ON PAGE 36 


BEFORE. THE ENTRANCE OF GUMP’S ORIENTAL DEPARTMENT 

AS IT LOOKED IN ITS EARLY CHIN LEE, OR CHOW MEIN PERIOD. 
EVEN THEN IT HOUSED THE FINEST ORIENTAL ANTIQUES FOR 
SALE IN ANY DEPARTMENT STORE IN AMERICA. 


THE CHANGING EAST: 


AFTER. A CORNER OF THE JEWELRY COUNTER, REDESIGNED BY 

MR. GUMP AND THE STORE'S DECORATING STAFF. OAK WALLS 

AND RUG ARE BOTH SILVER GRAY, LEATHER UPHOLSTERY ON THE 
CHAIRS IS JADE GREEN, CONCEALED FLUORESCENT LIGHTING IN CEILING. 
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BEFORE. JEWELRY, LAMPS, AND RARE CHINESE PORCELAINS 
WERE SOLD BEHIND THESE RED AND GOLD LACQUER COUNTERS. 
NOTICE THE CRUDE OVERHEAD LIGHTING AND THE VERY ARTY 
CHINESE LANTERN. TEMPLE SCREEN IS OF PIERCED WOOD. 


AFTER. DESPITE AIR CONDITIONING VENTS AND DROPPED CEILINGS, 
THE NEW JEWELRY DEPARTMENT HAS A MORE SPACIOUS AIR THAN ITS 


PREDECESSOR. NO ADDITIONAL ILLUMINATION WAS NECESSARY FOR 
ANY OF THE PHOTOGRAPHS ON THESE PAGES. 
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BEFORE. THE HANDBAG DEPARTMENT, ESTABLISHED BY 
GUMP’S AS THE BEST METHOD OF USING ITS VALUABLE 
BROCADES. THE DINGUS HANGING FROM THE JOSS 
HOUSE ROOF IS A BUNCH OF PINE CONES. 


AFTER. HANDBAG DEPARTMENT AS IT NOW APPEARS. 
THE GREEK KEY DESIGN OF THE GRAY OAK SHOW- 
CASE SEEMS VERY SUITABLE FOR THE ORIENTAL 
RARITIES. NOTE THE CHINESE SNUFF BOTTLES. 


THE CHANGING EAST: GUMP’S DUMPS PAGODA 


CONTINUED FROM PAGE 34 


gan stopped on every trip to California,—and so did 
Barbara Hutton,—and here the goods were displayed 
in a sort of Chinese joss house or pagoda of which the 
elder Gumps were inordinately proud, but which was 
definitely Chin Lee or early chow mein in feeling. 
Mr. Richard Gump, of the younger generation of the 
family, had sufficient gumption to do something about 
this. He ordered the pagoda junked, and turned his 
creative talents to the job of designing the oriental de- 
partment. This was carried out by the interior design 


studio of Gump’s, which is headed by Rudi Blesh. 
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Among the innovations which Gump's has adapted in 
these newly designed sections of the store are: the 
dumping of the pagoda; the substitution of modern 
cove lighting for the ugly hanging fixtures of the old 
department; the designing of modern cabineis and 
show cases in pale gray American oak; and the sub- 
stitution of a new color scheme of gray, silver and 
deep jade green leather. Yet these interiors maintain 
the oriental atmosphere by such subtle details as the 
design of the brass hardware, the curve of a jewelry 


counter or the fret pattern legs of an oak coffee table. 
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PORCELAINS AND POTTERY ARE SOLD HERE. SILVER TEA PAPER 

LINES THE NICHE. CLOISONNE CANDLESTICKS AND INCENSE BURNER 
ARE ON THE ANTIQUE CHEST. THE ARM CHAIR IS ALSO ANTIQUE, 
XVIIL CENTURY CHINESE. OTHER RARE IVORIES ARE IN THE DRAWERS. 
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THE MAIN ENTRANCE TO MONTALDO’S, A WOMEN’S SPECIALTY SHOP IN 
GREENSBORO, N. C., HAS BEEN TREATED WITH SUBDUED COLORINGS BY 
OTTO G. ZENKE, INTERIOR DESIGNER. THE CARPET IS CAFE AU LAIT, 
THE WALLS ARE A PARCHMENT COLOR, TOUCHES OF DELICATE FRENCH 
BLUE APPEAR IN THE UPHOLSTERY. ARCHITECT J. P. COBLE HAS 
SQUARED A RECTANGULAR AREA BY HIS TREATMENT OF THE DOORS, 
WINDOWS, MIRRORED POST AND FLUORESCENT CEILING LIGHTS. 
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A SOUTHERN SPECIALTY SHOP 


One familiar cross interior designers must bear is the 
demanding client who insists that a bilious portrait or 
doubtfully-aged heirloom be inserted as part of a com- 
pleted scheme, thereby giving the room an inescap- 
able note of clashing discord. Affinity rarely results 
when this happens; but fortunately interior designers 
generally talk fast enough to shrivel the idea. 

At Montaldo's store in Greensboro, N. C., this familiar 
situation was enacted with reverse ‘English. The dis- 
covery of a colossal, amazing sofa, replete with carved 
arms in the shape of figures two feet high, was an in- 
centive for creating an interior using this one piece as 
the focal point of the room. Interior designer Otto G. 
Zenke, and architect J. P. Coble, both of this southern 
city, designed a purely modern treatment to set it off to 
advantage. The large sofa, resplendent in all its 
ornamental glory, is upholstered in a brilliant paprika 
pile fabric and stands dramatically before a window 
wall hung with simply draped sheer curtains. To place 
further emphasis, this is the only place where the color 
appears in these interiors. 

Montaldo’s is a women's specialty shop, selling hats, 
handbags, lingerie and dresses. The spacious main 
area on the first floor is devoted to higher priced mer- 
chandise. The smaller departments for the different 
types of merchandise are set into sections opening off 
the general floor space. Each of these areas is treated 
in an individual manner but all are related to the whole 
design. A minimum of merchandise is on display here 
as clothes are shown to individual patrons in the fitting 
rooms. The second floor displays less costly apparel. 
A lavish amount of natural light is supplied by the ex- 
pansive window areas .. . always an important fea- 
ture to any sales interior. The architect has also pro- 
vided an excellent overall distribution of artificial light 
by sinking fluorescent fixtures into the ceiling to follow 
the plan of the interior construction. 

The general color scheme has been confined to soft, 
subdued colors of café au lait, delicate French blue and 
antique white. This whispered treatment gives the mer- 
chandise an opportunity to sell itself because none of 
the colors detract attention from the articles for sale. 
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THE SPACIOUS WINDOW WALL, HUNG WITH SHEER BEIGE DRAPERIES, 

SERVES AS A BACKGROUND FOR THE ELABORATELY CARVED SOFA AROUND 
WHICH THE ROOM WAS DESIGNED; THE PILE UPHOLSTERY FABRIC IS IN 

A PAPRIKA SHADE—THE ONLY SPOT OF THIS COLOR IN THE SHOP. 

THE CIRCULAR SETTEE IS TUFTED IN PALE BLUE LEATHER. THE FLOOR 
COVERING THROUGHOUT THE STORE IS CAFE AU LAIT. ARRANGEMENT 

OF OVERHEAD FLUORESCENT LIGHTING GIVES COVERAGE OVER A LARGE AREA 
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A SOUTHERN SPECIALTY SHOP 


THE HAT BAR DOUBLES ITS SPACE WITH A RECESSED MIRROR-LINED 
COUNTER AREA AND DOUBLES SALES BY GIVING FEMININE VANITY A 
FULL VIEW OF THE CHAPEAU AGAINST A FLATTERING BACKGROUND... 
RATHER THAN A SKIMPY PEEK INTO A TILTING FRAMED MIRROR. THE 
FRENCH SLIPPER CHAIRS HAVE TUFTED LEATHER SEATS. 


EXTENDING IN ANOTHER DIRECTION IS THE UNDERWEAR AND NEGLIGEE 
DEPARTMENT. THE BROAD STRIPES AND VALANCE IN TWO SHADES OF 
DELICATE BLUE ARE PAINTED ON THE WALL. THE CABINET WORK IS 
SIMPLY DESIGNED; STORAGE SPACE, BEHIND THE SLIDING WOOD DOORS, 
FORMS A UNIT WITH THE TRIPLE SECTION DISPLAY CASES ABOVE. 


THIS LONG VIEW INTO THE MILLINERY DEPARTMENT SHOWS A CON- 
TINUATION OF THE LARGE WINDOWS. THE MURAL AT THE END PICKS 
UP THE MUTED TONES OF THE INTERIOR FURNISHINGS AND BREAKS 
THE MONOTONY OF PLAIN WALLS. THE BAROQUE CONSOLE TABLE, 
PAINTED ANTIQUE WHITE, SERVES TO DISPLAY MORE HATS. 


THE ENTIRE BACKGROUND WINDOW WALL WITH BEIGE NINON CURTAINS 
DRAWN GIVES PROMINENCE TO THE CIRCUS-BAROQUE SOFA IN THE 
CENTER WITH A WROUGHT IRON TABLE STANDING BEFORE IT. THE TWO 
MILLINERY DISPLAY CAGES AT EITHER CORNER ARE MADE OF WOOD 
WITH GLASS SHELVES FOR FLOWERS AND BONNETS. 
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Kittinger Company has recently introduced a Chinese Modern group 
of bedroom furniture. A chest from the group is illustrated on the lett. 
The standard finish is a two-tone grayed jade lacquer enamel which 
is an exceptionally easy shade to use with any other colors that may 
already be in the room. Other lacquered color combinations or wood 
finish may be specially ordered. The bed is without footpiece; the 
headpiece comes in plain wood or with an inset upholstered panel. 
There's a night table, chest on chest or separate chest as well as a 
vanity table which doubles for a desk. We have also been advised 
that a Baroque Modern group is on the way... 


= Fas There’s no end to the variety of refreshingly new fabric designs at 
7 Brunschwig & Fils, Inc., styled by Zelina Brunschwig. A freely scat- 
tered modern leaf design on cretonne is inexpensive ($2.10) and a 
natural for modern rooms; it is accompanied by a 50” woven fabric 
of a graceful allover palm leaf pattern in four colors to tie in with the 
intriguing colors of the cretonne. Two empire documents served as in- 
spiration for a purely modern interpretation of wheat sheaves and 
grape vines; six clear ground colors have a shaded contrasting color 

TO ow ene wat for the pattern. A new series done in an uneven watercolor technique 

will be as fresh and soothing on a hot summer day as a dish of 
mint sherbet. The patterns of Field Flowers, Apple Blossoms and 
mimosa-camilla drenched Charleston Garden are all irresistible ... 
The making of hand-decorated lampshades or bedroom and bathroom 
accessories requires expert knowledge gained through experience. 
Miss Sara Rome, of Ward & Rome, and her skilled co-workers are ever 
creating a new accessory dish for your clients to savor. They mix 
some luscious color combinations, and the designs, whether painted or 
cut out from metallic papers, are all individual. Screens, waste bas- 
kets, and boxes of all kinds, with accessories to match, are made by 
this studio. One of their lamps is shown at the left... 


The Bar Mart's staff of designers can produce bars that resemble 
everything from a Greek temple to a garden wall—and still be fully 
equipped to stir up a martini, with or without the olive. Shown at the 
left is a baluster style made to order to fit into a small apartment. In 
creating these bars, room dimensions and plans are carefully studied 
to obtain a balanced size. Your own designs will be expertly followed 
to the last detail... 


Franco Scalamandré, head of Scalamandré Silks, has tuned the op- 
eration of his looms to meet wartime restrictions and substitutions; his - 
“VY” line is an entirely new group of decorative fabrics, marking a new 
venture with the use of stout workmanlike American yarns... woven 
into rich-textured, moderately priced materials. The raw silk being 
used in combination with cotton and rayon was released by the Gov- 
ernment; the combining of these yarns is producing remarkable re- 
sults. One new print, of a pomegranate pattern, was taken from an old 
brocade: it is soft and pleasing to touch, it will hang gracefully at the 
windows. The artistic ability of Scalamandré weavers has brought 
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Executive Officer's Space Central Trust Co. Cincinnati, Ohio 


inc, 


34 East 53rd St., New York GW ° O 1515 Walnut St., Philadelphia 
Strafford, Pennsylvania os 7 2625 Cole Ave., Dallas, Texas 


mHE BRAZIL 
original hand blocked 


French Scenic 


This Scenic paper, first printed by Zuber 


& Cie., Rixheim, Alsace, has been reprinted 
from the original wood blocks in the same ‘ 
magnificent colors and design. Full set con- i 
sists of 30 breadths, each breadth 20 inches. r 
Retail, set price, $660. Write for illus- 
trated booklet of our other notable Scenics. 
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With this issue, Interiors launches a new monthly depart- 
ment to promote the accessory market and act as a 
shopping service for our readers. These small items, 
indispensable in completing the design of any interior, 
are bread-and-butter sales for many interior designers; 


MODERN LAMP WITH COM- comprise the entire business for many shops and manu- HAND-CARVED MIRROR FRAME 
facturers. The items we select for this department have a 
WICKER BASE, DECORATED wide range in styles and price, but the majority will retail SCROLL PATTERN. CARVED 
for less than $50.—and in general very much less. 


FROM PINE IN FINE DETAIL; 
ALSO AVAILABLE IN A GILT 
FINISH. FROM A LARGE 
GROUP MADE TO ORDER BY F. 
J. NEWCOMB COMPANY, INC. 


SHADE IS A ROUGH TEX- 
TURED FABRIC. FROM 

THE DESIGNS IN STOCK AT 
RAYMOR MFG. CO. $17.50. 


ONE OF MANY AMUSING 
PLASTER COMPOSITION FIG- 
URES BY A. SIMKINS & CO., 
INC. THIS BUG-EYED BLACK- 
AMOOR APPROPRIATELY 
HOLDS AN INKWELL. 
DECORATED IN COLOR, IT 
RETAILS FOR $7.50. 


HANGING WALL SHELF FOR 
BATHROOM OR DRESSING 
ROOM MADE OF CRYSTAL- 
CLEAR LUCITE. IT WILL 
HELP BEAUTIFY PERFUME 
BOTTLES. MANUFACTURED 
BY DURA PLASTICS, INC., 
THE RETAIL PRICE IS $20. 
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A new sectional group by Contempo with 
special emphasis onan interesting quarter- 
circle corner section treatment that solves’ 
a — often to 
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Specialists in Modern for Every Contract and Home Project : 
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OLD 
PRINTS 


MAPS 
FLOWERS 
VIEWS 
COSTUMES 
FRUITS 
ETCHINGS 
PAINTINGS 
CURRIER & IVES 
ENGRAVINGS 
AUDUBON BIRDS 
ETC. 


buying color elthengs - 
lok 


“OLD PRINT CENTER” 


4 EAST 46th STREET, NEW YORK, N. Y. 


DOLPHIN ANDIRONS COPIED FROM WOOD CARVING IN OLD N. Y. 
HOUSE; BRASS ($30); BAKED ENAMEL ($25). EDWIN JACKSON. 


ENGRAVED ORRE- 
FORS VASE 8” 
HIGH IN WHITE 
OR AQUA BLUE, 
DESIGNED BY 
EDVARD HALD. 
$10 RETAIL AT 
ORREFORS 
GALLERIES. 


PERSIAN POTTERY HORSE, CALLED “LITTLE THUNDER’, IN VARI- 
OUS COLORS. 734” TALL. $4 EACH AT MOTTAHEDEH & SONS. 
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“HUDSON’S BAY TITMOUSE’’ FROM AUDUBON’S ELEPHANT FOLIO, 
1860 EDITION. $20 AT THE “OLD PRINT CENTER” OF CAMILLA LUCAS. 


SMALL BRITTANY 
STAND, 
HIGH, DEEP 
AND 18/2” WIDE, 
WITH GRILL DOOR. 
IT RETAILS FOR 
$45. AVAILABLE 
AT A. L. DIAMENT 
& COMPANY. 


MEXICAN POTTERY FROM FRED LEIGHTON’'S. 


INDIVIDUAL ITEMS 


FROM 55c FOR THE BAKER BOWL TO $2.50 FOR THE PLATE. 
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BROTHERS + DECORATIVE ARTS, INC. 
Mirvre. 


% S The largest selection in the United 
States of fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall Brackets 


and Decorative Accessories. 


(friedman 
BROTHERS ¢ DECORATIVE ARTS, INC. 


MANUFACTURERS TO THE TRADE FOR 39 YEARS 


305 EAST 47th STREET, NEW YORK 


In BOSTON: Devon Service, 420 Boylston Strect 
In LOS ANGELES: James Gixuies, 1008 No. Croft Ave. 
In PHILADELPHIA: Haro.rp A. BittineG, 33 East Walnut Lane 
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NEWSREEL 


CONTINUED FROM PAGE 42 


recognition by the Metropolitan Museum of Art, which 
has these fabrics represented in the collection of modern 
art objects. The Honolulu Academy of Arts had a large 
exhibit of these fabrics in March—sent there After 
Pearl Harbor, when word came through that everyone 
yas carrying on splendidly. Alice Spalding Bowen of 
Gump’s (see page 34) store in Honolulu gave an en- 
thusiastic and detailed account of Scalamandré weaving. 
This store’s interior design department depends greatly 
on these fabrics in their work, often designing an entire 
room around one pattern... 


Lehman-Connor has announced the opening of a Custom 
Weaving Department, comprising the entire line of 
Handeraft Fabrics, Inc., formerly of 515 Madison Ave- 
nue. As you may know, this line offers you custom- 
woven fabrics to meet specific requirements as to color, 
texture and design. Other numbers are being added 
continuously to keep the line interesting and always 
new. ‘Take notice particularly of the fact that you may 
now have any fabric woven exactly as you want it—ex- 


clusively yours, in quantities as low as thiee yards... . 


A new firm has just opened at 4 East 56th Street called 


FOR COUNTRY LIVING—A SMALL SCALE SETTEE IN 
THREE UNITS, MADE BY GRANICK FURNITURE COMPANY. 


Accessories for Interiors Co. Mr. Rankin and Mr. Lamb 
are venturing out on a new field but have made a happy 
selection of the first big item in the line—pictures and 
frames, very cleverly put together. The pictures are 
old prints of Godey ladies, birds, flowers and historical 
subjects; these are mounted on mirror with an antiqued 
or painted background added. Gold and silver leaf, 
plain paint, tortoise shell, marbleized and other effects 
are all used. This old Venetian method looks pretty 
fetching with attractive modern frames. 
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In these difficult times of acute business problems, qualified interior designers 
throughout the country who are not already members may be interested to learn of 


A Wathonal Cryantation - Mem tn which Provides 


Advantageous group representation in trades relations 

Enhanced prestige through public recognition of Institute aims 

Promotion of higher professional standards and ethical practice 

Cooperation with schools to encourage improved educational standards 
Group publicity in radio, magazines and newspapers 

An unexcelled medium for the interchange of ideas 

Inspiring association with qualified designers 

Outstanding contributions to war efforts through chapter activities 


Our membership includes the leaders of the profession. Chapters have been established 
in nineteen different states in addition to independent membership in eleven states. 


Officers 


Chairman of the Board .................... Theodore A. Albany, N. Y. 

Assistant Secretary Treasurer ............. New York 
Travelling Ambassador—Joseph Mullen General Counsel—John R. Schwinzer 

Menevary Mimbrrs 

Mr. Richard F. Bach, New York Mr. Lorentz Kleiser, Hawthorne, Cal. 

Lady Mendl, New York Mr. John D. Rockefeller, Jr., New York 

Mr. Henry G. Dowling, London, England Mr. James J. Rorimer, New York 

Mr. Henry F. du Pont, Wilmington, Del. Miss Norma K. Stahle, Chicago, Ill. 

Mr. Henry Ford, Detroit, Michigan Mrs. James Ward Thorne, Chicago, IIl. 


Mr. Walter Kantack, New York 


Information about membership requirements may be obtained from National Headquarters, 
AMERICAN INSTITUTE OF DECORATORS, 595 Madison Avenue, New York City 
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A New wallpaper creation of 
aristocratic elegance. It is avail- 
able in five beautiful colorings; 
the plumes may be had separately. 
Designed by Bartholomew and 
Linde. Samples on request. 


We have a fine collection of 
important borders for the trade. 


A. H. JACOBS CO. 


509 Madison Avenue, New York, N. Y. 


INSTITUTIONAL DESIGN FOR PCA 


CONTINUED FROM PAGE 17 


Coupe styled by himself to many of its appointments. 
His architectural work has included terminals, restau- 
rants, bars, hotel interiors, showrooms and offices . . . 
At the time P C A purchased their 21-passenger Doug- 
las planes, Mr. Pack began his program for this or- 
ganization by selecting the colors to be identified with 
the airline . . . colors which make a striking and effec- 
tive scheme . . . rust, light gray, and blue-green. These 
three colors have been worked into all parts of the 
company’s activities; for exterior and interior of the 
planes, passenger loading ramps, air conditioners, bag- 
gage and mail trucks, and other units comprising the 
whole operations of the airlines. Ticket offices are thus 
easily identified at each landing field. The style of 
lettering and the colors have been carried on to the 
staticuery, baggage labels, ticket envelopes, and all ac- 
cessories in the plane, such as food service, pillows, 
blankets, slip covers, ete. 


The interiors shown in this article are in the new 
hangars at the field. The designing and styling of these 
areas began with preliminary studies of a reception 
room, corridors, general offices, vice presidents’ offices, 
presidential suite, and board room. After these studies 
were made, photo sketches which gave an accurate 
picture of the finished job were submitted to the execu- 
tives for their inspection and approval. 


A detailed description of each area follows. We have 
illustrated the basic types of furniture which were 
specially designed for these interiors—to lessen expense 
and conserve materials. Although they repeat in each 
rooms, the effect is far more practical and pleasing than 
if a number of different styles were used. 


The reception room is planned to give the visitor ef- 
ficient service, and comfort while waiting. The recep- 
tionist is seen as soon as the visitor enters the vestibule, 
and after his call is placed, there is ample seating area 
for him to relax in, as well as a writing desk for added 
convenience. A large map of the United States shows. 
the P C A system and all other airlines. Photomurals. 
in the alcove tell of the company’s activities and help 
sell the organization institutionally to the public. 

From the reception room one ascends stairs to the gen- 
eral office which is on the second floor. The floors of 
the corridors are in rust asphalt tile with white mar- 
bleization, and the walls are protected with satin finisl: 
tile up to 4 9” in a gray, slightly darker than the walls. 
The tile cove base eliminates dust-catching corners. All 
doors and door trim are rust, for color contrast and 
practicability. 

The general offices extend for about 800 feet along the 
road side of the hangars, with four wings projecting, 
from front to rear, between hangars. Walls and floor 
are the same as the corridor. Venetian blinds are 


silver-gray. Standard office furniture is used through- 
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OFFICE DESIGN AND 


A PROFITABLE FIELD FOR INTERIOR DESIGNERS 


The interior designer interested in office design and decoration will find 
in our extensive line of office furniture many items that will aid in 
creating an interior that will precisely express the individuality of a client. 
Why not visit our showrooms and view the many unusual desks, chairs, 
bookcases, club chairs, davenports and filing equipment now on display. 


Macey lowler 


/ncorporated 


385 MADISON AVENUE @ PLAZA 3-7000 @ NEW YORK CITY 


To our already noteworthy collection 
of designs, we have just added several 
pieces which merit your attention. 
On view in our new showroom at 


16 EAST 49th STREET, N. Y. 
ARTEK-PASCOE Inc. 


Art and Technique in Furniture 
Catalog on request 


DECORATION 


51 
. 
; 
v 
o * F — 
v 
Aa R | 
OU ‘sa, 
3 
; 
JUNE 1942 : 
¢ 


92 


You ll Find the 


answer 


N OW more than ever it will pay you 
to think of the best source first! 
For quality buying is on the upgrade. 
And whether you are working on an un- 
limited budget, or shopping in a moderate 
price range, you'll find the perfect answer 


to any furnishing problem at Knapp and 
Tubbs. 


Our 32 tasteful display rooms and gal- 
leries afford you and your clients a com- 
plete selection from six of the outstanding 
furniture lines in the country. More than 
1500 pieces are on exhibit, including the 
best traditional, as well as modern origi- 
nals which meet the highest standards of 
design, finish and construction. 


REPRESENTING: 


Baker Furniture, Inc. The Widdicomb Furniture Co. 
Johnson-Handley-Johnson Co. 


John Widdicomb Co. 


Manor House 
Mueller Furniture Co. 


Two Generations of Service to the Trade. 


Di stinctive 
SIXTH FLOOR - MERCHANDISE MART 
CHICAGO --- ILLINOIS 


aft 
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out. The walls are painted P C A standard gray, which 
is also used in the general and vice presidential offices. 
The vice presidents’ offices have specially designed 
furniture built of rift oak, stained light gray. In view 
of the modern type of business, all furnishings carry 
out a modern atmosphere; as it is also functional and 
institutional, each piece was designed for the job it 
has to do. Careful shopping and practical design has 
kept the cost of this special furniture in line with other 
less desirable standard office furniture. 

Although the vice presidents’ offices are basically alike, 
a certain amount of variety has been introduced by 
permitting each occupant to select the pebbleweave car- 
pet color for his office from the three institutional 
The rest of 
the color scheme was selected by Mr. Pack to insure 


colors; rust, light gray, or blue-green. 


balance and coordination. Some of the chairs are up- 
holstered in a two-tone treatment, using dark rust, for 
service and appearance, on the seat and arms, and gray 
on the outside. The color treatment here is much the 
same as that on the planes. 

The presidential suite consists of the president’s office, 
his assistant’s office, an office-reception room for two 
secretaries, and a private lavatory and bath. A special 
desk, built to requirements, was designed for the presi- 
dent; it is supplemented by a novel triangular corner 
work-cabinet-telephone stand. Note particularly the 
smooth asphalt tiles on the floor between the desk and 
cabinet; they were raised to carpet height to give the 
chair easy moving space. Leather, used to upholster 
the rest of the furniture, is in basic rust, gray and blue- 
green. The two C type chairs before the desk are strik- 
ing in the blue-green shade; the carpet is rust and cur- 
tains are also blue-green. The walls are surfaced with 
rift oak Flexwood, finished a light gray to match the 
furniture frames. Sepia pictures are framed in white 
with gray mats. 

The board room is 36’ long by 20’ wide and contains a 
board table 22’ long which is hexagonal in shape, so that 
each person can see the other without difficulty. 
Twenty-two persons may be comfortably seated at this 
table. The barrel chairs of modern design are up- 
holstered in two-tone rust and gray leather. <A sofa 
and several easy chairs are placed around the room. 
The specially designed bookease-radio cabinet, at one 
end, is placed under a large glass wall map of the 
U. S., showing all airlines systems; the map is illumi- 
nated from behind. A well equipped built-in bar is at 
the other end; bar accessories, napkins, glasses, ete. 
carefully carry out the color scheme. The bar is con- 
cealed by flush doors. The walls are surfaced in rift 
oak Flexwood finished a light gray to match the furni- 
ture wood. A gray pebbleweave carpet, blue-green cur- 
tains and silver-gray venetian blinds complete the color 
scheme. Sepia photos in white frames with gray mats 
are effectively used on the gray walls. 

The ceilings of all these rooms are of acoustical ma- 


terial, furred below the beams. Modern fluorescent 
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Crecasional TAB L 


Looking toward new interiors for Fall in town 
or country, consider the many small custom- 


type tables awaiting your selection here. 
WHITFIELD-- round 
cocktail or coffee table, solid 
mahogany top with leather 
inlay, choice of finishes, 
$34 to $40.80. 


The 
CHATEAU 


CAPSGATE — cocktail <i 
Furniture Compuny 


table, solid mahogany with 
leather top; variety of fin- 
ishes, $50 to $60. 


DICKERSON — tea 
table, solid mahogany, any ———————————— 
finish, $50 to $60. 


10 E. 49th Sc., New York + Tel. PLaza 3-3943 


For the interior design of the new Pennsylvania Central Airlines headquarters at Wash- 
ington National Airport, Harry S. Pack, industrial designer, commissioned DAVIDSON, LTD. 
to build the desks, work tables, end tables, wardrobes, “A” type chairs, “C” type chairs, 
“C” type swivel chairs and board table. This work is described in detail in this issue. 


420 ORLEANS ST., CHICAGO 
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Handsome Judd Wood Pole Set No. 1178 is avail- 


able 


furniture; also in Antique Ivory and Antique 
White, for effective contrast. 


Perhaps you're wondering how to achieve beautiful 
window effects today, in spite of priority difficulties. 
Here’s your answer—this combination of attractive 
Judd drapery fixtures. Use Wood Pole Set No. 
1178, rich in tone and with a high gloss finish, in 
conjunction with No. 1190 Wood Plastic Hold- 
backs. You'll give a touch of luxurious beauty to 
any drapery arrangement. 

These and other Judd drapery fixtures—still 
available—are priced right for your profit. Try Judd 
first for all your drapery fixture requirements. With 
all Judd fixtures to choose from—the world’s larg- 
est and finest line—you're most likely to get what 
you want... and what your customers will like. 

Judd drapery equipment is stocked by workroom 
hardware distributors everywhere. 


H. L. JUDD CO. ¢ Wallingford, Conn. 


87 Chambers Street, New York City 


in Maple, Mahogany or Walnut to match room 


Holdback No. 1190. Wood plastic with extensible 
metal bracket. Simple design, rich appearance. 
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lights have been built in with diffusing glass lenses set 
flush with the surface of the ceiling; these fixtures were 
so located as to give the best light distribution. 

The tops of the work tables and executive desks are 
covered with 14” rust color linoleum. All the furniture, 
such as wardrobes, bookcases, desks, work tables, end 
tables and the board table, have a 4” base of rust 
linoleum which contrasts nicely with the gray wood, 
while providing excellent protection against damage 
from cleaning apparatus and other wear and tear. 

The upholstered furniture styles have been kept to a 
minimum for economy in purchasing and fabricating and 
for simplicity of appearance. Only three basic types 
of chairs are used—types A, B, and C. All are up- 
holstered in the finest top-grain leather for long wear 
and easy maintenance. 

All accessories, such as desk blotter holders, work or- 
ganizers, calendars, etc. in the executive offices, have 
been designed to tie in with the color and decorative 
treatment, while ash trays, smoking stands and other 
similar items were carefully selected with the same idea 
in mind. 

To follow through with the styled offices, the women’s 
department developed a good looking one piece tailored 
type dress available in light gray, rust or blue-green. 
Even the overhaul and maintenance shops are styled in 
line with the institutional design program. The wain- 
scot to window height is a medium gray and the walls 
from there on up are the standard gray, with a white 
ceiling. The doors are rust. The shop workers wear 
dark blue-green overalls with the P C A block lettering 
on their backs. All shop equipment is painted with the 
gray and rust standard paints. 

Because these offices have been so highly satisfactory, 
Pennsylvania Central has requested Mr. Pack to design, 
in every detail, an Aviation Suite in the Tutwiler 
Hotel in Birmingham, P C A’s Southern headquarters. 
Incidentally, operation of the rust, gray and blue-green 
P C A is now being directed by the red, white and blue 
Army Air Corps for the duration of the war. 


MATERIALS AND EQUIPMENT 


The following manufacturers supplied materials and 

equipment for the P C A interiors: 

Furniture: Davipson, Lrp., GarLanp Furniture Co., 
Jounson Cuarr Company 

Lighting: Day-Brire Ligutine Co. 

Walls: U. S. PLywoop Company 

Leather: Lackawanna LeatTHER Co. 

Asphalt Tile: Tire-Tex Company 

Floor Coverings: Mouawk Carpet Co, 

Metal Prefabricated Partitions: Martixn-Parry Corr. 

Paint: Suerwin Co. 

Curtain Material: L. C. Cuase & Co, 

Venetian Blinds: Art Wixnow Suave Co. 

Ceiling: CELoTEX CorPORATION 
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|| Jolse P. Maguire & Company 


INCORPORATED 


370 Fourth Avenue, New York, N. Y. 
factors 


CHECK CREDITS 
CASH SALES 
ABSORB CREDIT LOSSES 


Correspondence Invited 


| 


Shoppe 
= Mantel Meadguarters 


Classic simplicity 
in an 18th Cen- 
tury mantel of 
white statuary 
marble with Red 
Verona marble in- 
lay. 


Antique marble and 
wood mantels, repro- 
ductions from stock 
or to special order in 
all periods and de- 
signs. All our man- 
tels are of the finest 
quality and very rea- 
sonable in price. 


J. W. Johnson, Prop. 
251 East 33 Street 
New York City 
Est. 1879 


De Olde Mant 


French, 
English, and 
Italian Furniture 


® 
Frames also carried 


in stock. 


Leopold Colombo 
& Bro., Inc. 


238 E. 44 Street, New York 
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HERMAN MILLER CENTER 


This is a fact ... a decade of leadership has earned broad 
acceptance for HERMAN MILLER MODERN. Designed by 
Gilbert Rohde .. . created to meet inescapable contem- 
porary economic and social necessities. Today, with an 
accelerated trend toward simplification and functionalism, 
HERMAN MILLER MODERN has b ded possibilities. 
Extensive selection and price range. Complete showings 
in New York and Chicago for you and your clientele. 


HERMAN MILLER FURNITURE COMPANY 
Factory at Zeeland, Michigan . . . Showrooms for the Trade at 
1680 MERCHANDISE MART, CHICAGO; ONE PARK AVE., NEW YORK CITY 
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Our Chicago Showroom 


REOPENS 
for the July Market 


UE to restrictions and curtailments 
beyond our control, we were recently 
forced to close our Chicago showrooms 
without previous notice to our customers, 


which we regret. 


We are pleased to be able to announce 
that our Chicago showroom will reopen 


for the July market. 


MEYER GUNTHER MARTINI 
INC. 


511 E. 72Nb St., (at York Ave.) New York City 
Disptay 1789. MercHanpise Mart, Cuicaco, Itt. 
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CHESAPEAKE 
PRINT 


A New Fabric by Greeff 


An unusually fine design—in a series of 
seven colorings—36” wide. 


qreeft fabrics ince. 


49 East 53rp STREET 
New York, New York 


FOR YOUR INFORMATION 


CONTINUED FROM PAGE 8 


by the legislature, and vetoed by Governor Lehman. We 


would call your attention to a part of the Governor’s 
comment: 


“... I have no sympathy with deception or misrepresen- 
tation in retailing or any other branch of business. But 
we now have ample provision in our penal law to protect 
the consumer against the worst of these practices, and 
this bill adds little that is new. 


“But this bill goes far beyond the correction of deceptive 
practices. It covers with general phraseology a tre- 
mendous amount of ground—from regulation of price 
tags on merchandise, to the elimination of industrial 
selling to employees as consumers. 


“We are now going through a period of enormous dif- 
ficulty in the retail selling field. With all the necessary 
regulation of prices by O.P.A.—regulation vital to the 
war effort—this is hardly the time for the state to start 
additional controls.” 


With the original intent of the bill, or with Gov. Leh- 
man’s action after the passage of the bill in its present 
form, INTERIORS ean find no fault. We repeat that 
it is up to a very few so called “wholesalers” and dis- 
count houses to clean house before the pressure of the 
department store lobby passes a still more drastic bill 
over the signature of another Governor who may not 
be so wise. 


ANATOMY FOR DECORATORS 


CONTINUED FROM PAGE 27 


Bridge players, being a sedentary folk, can sneer at 
their partners very comfortably in a five foot square, 
but they like two feet of passageway between tables. 
The space requirements for crap shooting are extraor- 
dinarily elastic——but on the given word of General 
Douglas MacArthur,—and his father before him,—never 
shoot craps on a blanket with strangers. 


Ever anxious to please our readers, we would like to 
add a few facts and legends about the games themselves 
that all this game room equipment is intended for: 


#1 The world’s first known pool shooter was none 
other than Carlotta Duchess of Savoy who in the year 
1400 was described as having “ung mestier d’yvyere, au 
quel a des billars, billes, et jonchetz tous d’yvyere.” 
This being translated from mediaeval French means that 
she had an ivory table, and with it billars (billard cues) 
and billes (billiard balls) all made of ivory also. This 
is the earliest known reference to the game of billiards. 
The earliest billiard cues were about three feet long 
with broad ends like present day shuffleboard sticks. 
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Yours Work” 


again, announces its annual August 
Portfolio presenting selections of the 
recent work of America’s foremost de- 
signers. This exclusive INTERIORS’ 
feature which met with such success 
last year will be even larger (and bet- 
ter, we think) this year. Be sure to 
reserve your copy of the August 
number. Address: INTERIORS, 11 East 
44th Street, New York. | 


I you are an interior designer, an architect or a retail homefurnishings 

executive, you will prize this August number. Send your subscrip- 
tion today. $2.00 one year (12 issues); $3.00 two years (24 issues). 
Letterhead or business card identifying your connection with the field 
of interior design should accompany subscription order. 


A SONS-CUNNINGHAM 
SUGGESTION 


fol of Many 
Midels 


SONS-CUNNINGHAM REED 
& RATTAN CO. 


383 MADISON AVE., N. Y. C. 
ESTABLISHED 1886 
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“SNOWFLOWER’”’ 


t 
WALLPAPER AND PRINTED ORGANDIE 
(IN CORRELATED DESIGN) ; 


RENVERNE 


wallpaper 


515 MADISON AVENUE 


THIBAUT’S DECORATOR’S SERVICE 


| 
| 
| 
> 
| | 
| | 
| 
| 

‘ 5 
3 


98 


“E Pluribus Unum” in a hands-across- 
the-sea mood. A very timely pattern 
especially suited to chairs, drapes 
and screens for public spaces, din- 
ing and club rooms, get-together 
rooms. A gay challenge to black-out 
curtains. #3911G is available in six 
color schemes. 

Inquiries Invited. 


ARTHUR:H-LEE6SORS 


Makers of Fine Period Fabrics 
383 MADISON AVENUE, NEW YORK 
Boston Philadelphia Chicago Los Angeles 
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#2 Prehistoric man played games with marked bones 
like dice, and the history of chess goes back at least 
3000 years in China, but playing cards are a compara- 
tively recent invention, brought by the Moors to Spain, 
and first described in the year 1372, in Italian. The 
oldest known card game is an Arab antecedent of gin 
rummy known as Naib. The oldest known surviving 
cards are four from a XIVth Century deck in the Correr 
Museum in Venice, and 17 others of about the same 
vintage in the Biblioteque Nationale in Paris. Playing 
cards caught on quickly. By 1534 Rabelais was able 
to list 35 different card games in the 22nd chapter of 
Gargantua. Bridge, incidentally is a modern invention. 
This adaptation of XVIIIth Century whist was brought 
back from Cairo to London in 1894 by the same Lord 
Brougham for whom the four wheeled cab was named. 
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lends a mellowed air, conducive to the quiet enjoyment 
of new-found time spent at home. Outstanding by the 
fireplace is a Hepplewhite sofa, which has a painted 
frame and is covered in dusty apricot antique damask. 
The small wing chair opposite it is also old; a matching 
one, used for the sofa grouping at the other end of the 
room, was copied from the original. It may be seen on 
the left in the photograph. The sofa is upholstered in 
a soft gold antique satin. 

The narrow hallway on this floor is typical of American 
basement houses. For this difficult space, Mrs. Draper 
chose a small scale Chippendale settee, upholstered in 
a printed linen of soft blue and apricot. A mirror 
hangs above, flanked by wall brackets supporting 
Lowestoft tureens. On the wall at the top of the stairs 
hangs a pewter wall fountain planted with flowers. The 
hallway walls are painted oyster white; hall and stair 
carpeting is a dusty blue. 

The library is another room which underwent con- 
siderable remodeling before it arrived at its present 
state. It was a well proportioned square room with only 
one window which opened into a court. Pine paneling 
from a southern manor house was decided upon as the 
ideal background . . . after it had been stripped to its 
natural light color by removing layers of old paint. The 
mantelpiece, with paneled overmantel, bears the same 
fine architectural detail as the niche opposite. An old 
chintz colored in burgandy red roses on a soft green 
ground, appears at the window and for the wing chair. 
Two matching antique Chippendale open-arm chairs are 
covered in flamepoint silk needlework. A Coromandel 
screen gives protection from the hallway. Lowestoft 
china is attractively arranged in the niche opposite the 
fireplace and also for accessory items in the room. 

The dining room originally had several bad features: it 
was long and narrow; the three windows were in too 
close proximity to the neighbor’s wall; there was an 
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OUR FALL FABRICS 
WILL BE READY SOON 


We invite your inspection of our New Falj Curtain 
Fabrics now in preparation for display by our Traveling 
Representatives, Branch Offices and Local Showrooms, 


Our usual wide range has been greatly enhanced by many 
novel productions in weave, color, texture and design. 


E. C. CARTER & SON, Inc. 
49 EAST 53rd STREET NEW YORK 


PHILADELPHIA CHICAGO LOS ANGELES 
1600 Walnut St. 6118A Merchandise Mart 816 S. Figueroa St. 


DISTINCTIVE GARDEN, TERRACE, SUN PARLOR 
AND YACHT FURNITURE 

Illustrated Catalogue Exporting Our Specialty 

GRAND CENTRAL WICKER SHOP, INC. 

217 E. 42nd Street New York 


Carpet and Drapery 


SALESMEN and DECORATORS 


Operators of carpet and drapery departments in stores in 
Midwestern cities have openings for capable, experienced 
salesmen and interior decorators. Permanent positions with 
opportunity to become department managers. 

Write for interview. State age, experience and starting 
salary. 


§.P. Brown Co., 432 Fourth Ave., N.Y. City 
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worried 
about the 
floor covering 
situation 9 


Dowrt be too pessimistic. PRM still has 
ample varieties of most standard materials and 
an even better selection in special order items. 
Of course, there are a few familiar items un- 
available . . , but with a little open-mindedness, 
a little ingenuity, no decorator needs to have 
horrible visions yet of sawdust, sand or scat- 
tered straw for his clients’ floors. For example: 


Wool Carpeting: Plain, 
Twist, Figured and Tex- 
tured Broadloom; Plain and 
Figured. Lustre Broadloom. 
Cotton: A large variety of 
colors, textures and weaves. 

Flax. Cotton and Flax. Felt 
Carpet, Sisal and Fibre 
Rugs. Linoleum and As- 
phalt Tile: Regular or ar- 
ranged to special design 
from stock items. Linings: 
Hair, Hair and Jute, Paper, 
Sponge Rubber, Nonskid. 


Chenille. Textured Fab- 
ries. Hook Tufted: Coarse 
Hooked, Needlehooked, 
Embossed. Cotton with its 
practically unlimited ‘possi- 
bilities for the creative de- 
signer. 


e/F ATURALLY, present stocks won't last forever, So 
if you've got a current or impending floor-covering 
commission, it’s better not to waste any time in seeing 


FLOOR 


136 E, 57 ST. 
NEW YORK 
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Plaza 8-0440 


' 
= 
al 
y 
\ 
q 
| 
‘| 
i 
r 
> 
‘| 
3 
é ~ 


CONTINUED FROM PAGE 58 

ugly fireplace. Mrs. Draper took out the center win- 
dow entirely, making a shallow reveal with pilasters to 
form a cove for day and night fluorescent lighting. The 
reveal was backed with mirror; four glass shelves were 
used before it to display the client’s collection of Ameri- 
can pressed glass; a sideboard was placed beneath. On 
the opposite wall the entire mantel breast was done in 
mirror, with a pine mantel used in place of the former 
one. The double doors are also wood paneled. The 
walls are painted light gray; brilliant yellow silk cur- 
tains are used at the two windows; yellow is repeated in 
the leather chair seats. 

The preference for blue finds its way up to the third 
floor where the master bedroom, with Southern exposure, 
has three walls painted in a soft shade of this color, Old 
stripped pine paneling was installed on the mantel 
wall and was kept in the natural wood. Beige and blue 
chintz curtains reach from cornice to floor. The hard 
red maple bed was lightened and blended to the room 
by bleaching it, and leading with white paint. A hand- 
decorated motif borders the headpiece. Over the mantel 
hangs “Blue Bonnet,” an oval portrait by Whistler. 
The single guest room was a dark and narrow area with 
walls that could not physically be budged. But Mrs. 
Draper has given the effect of a larger area by lighting 
and furnishing it so attractively that we hear the first 
guest is still staying on. The walls were painted sulpher 
yellow. A Regency pine mantel was installed on the 
wall opposite the bed. A shallow closet was ripped open 
and used for the bed reveal, with narrow shutter screens 
placed at either end. Yellow, off-white and lacquer red 
are the colors used to enliven this small bedroom; all 
three colors appear in the chintz curtains. A miniature 
tripod sewing table was fitted with a zine lining to hold 
fresh flowers. Inspiration for the color scheme was de- 
rived from the room’s charming portrait by Sully of a 
little girl. 
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feel that it is unfair that the decorator should come 
back to us after the chair has been finished and demand 
new material and labor charges for recovering the furni- 
ture. 

The fourth and final point is the question of delays 
in deliveries. These are troublesome times for our supply 
sources, and where formerly it was easy to buy yarns 
and dyes and labor in the open market, today all of 
these factors present headaches. Because of the many 
problems which beset them, the mill men are no longer 
able to guarantee as prompt delivery as heretofore. 
The decorator should realize that no one is more anxious 
to fill an order than is the mill man, because he does not 
get paid until he makes his delivery. The best solution 
for the decorator is to try to anticipate as many weeks 
ahead as possible her exact needs. 


D. S. H. 
New York, N. Y. 
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ANTIQUE 
FURNITURE 


French & English 


Antique tapestries 
and textiles 
restored by 

experts 


Cleaning, Repairing 
Mothproofing 


The illustration shows 
Louis XIV carved and 
gilt mirror 54 inches 
high, 42% inches wide. 


CouULAZ %& RIESEN, INC. New city 


TEXTURED RUGS 
Ww OUR MOST EXACTING 
E REQUIREMENTS 


They present exceptional possibilities 
for the creative decorator, Whether it 
be a traditional or contemporary in- 
terior, these rugs are outstanding. 


Available in novel one, any color 
and in widths up to 20 feet. 


ASTRAKHAN RUGS 


Also carved rugs, broadlooms, fur rugs 
and carpeting of all kinds. 


Write for price list. 


SULLIVAN CARPET CO. 


330 FIFTH AVENUE NEW YORK 
or see your wholesale carpet dealer 
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FOR YOUR BEST ROOMS 


LIGHTING EFFECTS 


in the 


EXQUISITE CRYSTAL RE- 
PRODUCTIONS OF CHAN- 
DELIERS, SCONCES. 
LAMPS; ALSO PORCELAIN 
AND CRYSTAL TABLE 
LAMPS, FLOORLAMPS 
AND MODERN CREATIONS. 


Charles J. Winston & Co., Ine. 


Importers and Makers of Distinctive Lighting Effects 


2 WEST 47th STREET, NEW YORK 


Founded 1686 


PROFIT FROM RUG CLEANING 


In these war days when new homes and new interiors are rare, 
alert decorators are giving more attention to the preservation of 
beauty in their clients’ residences. 


Nothing is more important in a beautiful home than a clean rug 
and rugs properly looked after will have greater value in the 
years ahead. 


For many years we have co-operated with decorators in rendering 
expert rug cleaning and repair service with a fair commission 
on business turned in, 


Write or phone for further information. 


KENT-COSTIKYAN, INC. 


730 Fifth Avenue (at 57th Street) New York City 
Telephone CIrcle 6-0412 
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Whether your needs indicate smartly styled 
creations or conservative tailored models, 
we can fulfill your requirements promptly, 
efficiently . . . and intelligently! 


TRANICK FURNITURE CO. 


THEY WILL ENJOY BETTER REST 
AND AID THE DEFENSE EFFORT 


BY CONSERVING VITAL MATERIALS | 


235 EAST 42nd ST. NEW YORKI 
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Sncorporated 


Designed by Creative Artists—Carried out by traditionally ‘ee tt 
trained Master Craftsmen — Awaiting your selection here. 


GLASS CURTAIN FABRICS 
509 MADISON AVE-NEW YORK,NY 


BOSTON SAN FRANCISCO CHICAGO 
PHILADELPHIA DALLAS LOS ANGELES 


SWISS TAMBOUR MUSLINS AND CURTAINS 
Illustrated Catalog Available 


MIRRORED 
FURNITURE 
OF DISTINCTION 


Dressing Tables, 
Coffee Tables, 
No Screens, in any size, 
NC. 


shape or color. 
To the Trade Only. 


REGENT 
MIRRORED 
FURNITURE 


Sncorporated 


MASTER CRAFTSMEN - 


MANUFACTURING 

192 Lexington Ave. (at 32nd St.) New York City COMPAN Y 
Telephone LExington 2-3249 969 First Ave., New York 

This Furniture is the Best that Man Can Make or Money Can Buy Between 53rd & 54th Sts. 


DECORATIVE Mirror And Fireplace 
Creations That Lead The Field In... 


Beauty in Design 

Every Desired Period 
Quality and Craftsmanship 
Priced to Sell 


Send for our newly published brochure picturing 
Mirror designs, 


Factory and Showrooms at 


DECORATIVE ARTS & MIRROR CO. INC. 
19 West 21st Street New York City 


PREDERICK BRUNS 
2 W. 8th St., Los Angeles, Calif. 
442 Post St., San Francisco, Calif. 
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ADDRESSES AND 


ARTEK-PASCOE, INC. 


New York, 16 East 49th St., Plaza 8-0200 


BAKER FURNITURE, INC. 


Grand Rapids, Keeler Bldg., 81359 

Cheeago, Merchandise Mart, Delaware 7144 

New York, 383 Madison Ave., Wickersham 2-7703 
New York, 28 West 20th St., Chelsea 3-5000 


BECKLEY, CHAS, H.. INC. 
New York, 305 East 47th St., Plaza 3-1190 
BRUNOVAN, INC. 


New York, 383 Madison Ave., Eldorado 5-2267 
Los Angeles, 816 So. Figueroa St. 
Dallas, Santa Fe Building 


BRUNSCHWIG & FILS, INC. 


New York, 383 Madison Ave., Eldorado 5-4087 
Los Angeles, 816 So. Figueroa St., Vandyke 5504 
Boston, 420 Boylston St., Kenmore 1415 

Chicago, Merchandise Mart, Superior 3774 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 


CAMPBELL, S. J., COMPANY 
Chicago, Merchandise Mart, Whitehall 6911 


CARTER, E. C., & SON, INC. 


New York, 49 Hast 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 

Los Angeles, 816 S. Figueroa St., Vandyke 0983 
Vhiladelphia, 1600 Walnut St., Kingsley 2879 


CHAIRS, INC. 
New York, 192 Lexington Ave., Lexington 2-3249 


CHARAK FURNITURE COMPANY 


New York, 444 Madison Ave., Eldorado 5-5045 
Chicago, Merchandise Mart, Superior 377 
Boston, 38 Wareham St., Hancock 4780 


CHATEAU FURNITURE COMPANY 
New York, 10 East 49th St., Plaza 3-3943 


COLOMBO, LEOPOLD, & BRO., 


INC. 
New York, 238 East 44th St., Vanderbilt 6-2595 


CONTEMPO SHOPS. INC. 
New York, 44 West 18th St., Chelsea 3-1420 


COULAZ & RIESEN, 


INC. 
New York, 160 East 56th St., Plaza 8-1410 


DAVIDSON, LTD. 
Chicago, 420 N. Orleans Street, Superior 3509 
Dallas, 2203 Cedar Springs Ave, 
San Francisco, 442 Vost St. 


DECORATIVE ARTS & MIRROR CO., INC. 
New York, 19 West 21 St., Gramercy 5-4594 


Chicago, American Furniture Mart, Superior 4100 


DIAMENT, A. L. & COMPANY 
New York, 34 East 53rd St., Vlaza 3-5455 


Philadelphia, 1515 Walnut St. 
Dallas, 2625 Cole Ave. 
Stratford, la. 


Rittenhouse 3870 


DUNBAR FURNITURE COMPANY 
Chicago, Merchandise Mart, Superior 4585 
New York, 385 Madison Ave., Plaza 3-8195 
Boston, 203 Clarendon St., Commonwealth 1447 
Indiana, Berne, 385 


FICKS REED COMPANY 
Cincinnati, 424 Findlay St., Main 0303 
New York, 385 Madison Ave., Plaza 3-8217 
Grand Rapids, Waters Klingman Bldg. 


FRIEDMAN BROS. DECORATIVE ARTS, INC. 
New York, 305 East 47th St., Wie kersham £-2737 


Boston, 420 Boylston St., Kenmore 4615 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 
Philadelphia, 33 E. Walnut Lane, Germantown 3141 


GRAND CENTRAL SHOP, 


INC. 
New York, 217 East 42nd St., Murray Hill 4-4610 


TELEPHONE 


GRANICK FURNITURE COMPANY 
New York, 235 East 42nd St., Murray Hill 4-2698 


GREEFF FABRICS, INC. 
New York, 49 East 53rd St., Eldorado 5-4900 
Boston, 420 Boylston St., Kenmore 6095 
Chicago, Merchandise Mart, Superior 6795 
Los Angeles, 816 S. Figueroa St., Vandike 5523 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 


JACKSON, EDWIN, INC. 
New York, 175 East 60th St., Regent 4-0864 


JACOBS, A. H., COMPANY 
New York, 509 Madison Ave., Wickersham 2-6585 


5608. H. L., CO., INC. 

New York, 87 Chambers St., Worth 2-3084 
Detroit, 449 E. Jefferson Ave., Cadillac 2160 
Chicago, Merchandise Mart, Superior 2860 
Los Angeles, 726 E, Washington Blvd. 


KENT-COSTIKYAN, INC. 
New York, 730 Fifth Ave., Circle 6-0412 


KNAPP & TUBBS, INC. 
Chicago, Merchandise Mart, Delaware 7144 


LACKAWANNA LEATHER COMPANY 
Hackettstown, New Jersey, Hackettstown 555 


LEE, ARTHUR H., & SONS, INC. 
New York, 383 Madison Ave., Eldorado 5-1711 
Chicago, Merchandise Mart, Superior 3312 
Philadelphia, 1717 Sansom St., Rittenhouse 2906 
Boston, 420 Boylston St., Kenmore 1415 


LEHMAN-CONNOR, H. B., CO NC. 
New York, 509° Madison yy Plaza 8-2100 
Boston, 420 Boylston St., Kenmore 1684 
Chicago, Merchandise Mart, Whitehall 7880 
Los Angeles, 816 S, Figueroa St., Vandike 0983 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 
San Francisco, 442 Post St., Exbrook 2142 


LUCAS, CAMILLA 
New York, 4 East 46th St., Vanderbilt 6-0055 


MACEY- FOWLER, INC. 
New York, 385 Madison Ave., Plaza 3-7000 


MAGUIRE, JOHN P., & COMPANY, INC. 
New York, 370 Fourth Ave., Ashland 4-414) 


MASON ART, INC. 
New York, 45 West 21 St., Gramercy 5-2616 


MEYER, JOHN C., THREAD COMPANY 
Lowell, Mass., ‘Lowell 5881 


MEYER, GUNTHER, MARTINI, INC. 
New York, 511 East 72nd St., Regent 4-0878 
Chicago, Merchandise Mart, Whitehall 5264 


MILLER, HERMAN, FURNITURE COMPANY 
New York, One lark Ave., Murray Hil] 5-0644 
Zeeland, Michigan 


COMPANY, THE 


New York, 435 East 56th St., Plaza 3-6590 


PATCHING, JOHN F., & COMPANY, INC. 
New York, 509 Madison Ave., Eldorado 5-6060 
Chicago, Merchandise Mart, Superior 4073 
Boston, 420 Bolyston St., Kenmore 5231 
Philadelphia, 1717 Sansom St., 
San Francisco, 442 Vost St., 


Rittenhouse 8582 
Exbrook 3012 


PRM FLOOR COVERINGS, INC. 
New York, 156 East 57th St., Plaza 8-0440 


CURRENT 


ADVERTISERS 


UAINTANCE, W. B., & COMPANY 

“ New York, 240 Madison Ave., Caledonia 5-7417 
San Francisco, 442 Post St., Exbrook 2142 
Chicago, Merchandise Mart, Whitehall 7880 


REGENT MIRRORED FURNITURE MFG. CO. 
New York, 969 First Ave., Wickersham 2-9664 


RENVERNE 
New York, 515 Madison Ave., Plaza 3-0956 


SCALAMANDRE SILKS, INC. 
New York, 598 Madison Ave., Plaza 3-9840 


Chicago, 620 No, Michigan Ave., Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 


Los Angeles, _. N. La Cienga Blvd., 
Bradshaw 224 


SCHMIEG & KOTZIAN, INC. 
New York, 521 East 72nd St., Butterfield 8-8165 


SCHWARTZ, HAROLD M. 
New York, 572 Madison Ave., Vlaza 3-3548 


Los Angeles, 812 W. 8th St., Vandyke 7639 
San Francisco, 442 Vost St., Exbrook 3159 


M.. & SO INC. 

New York, 32- 38 Stace 19th St., Algonquin 4-4612 
Chicago, Merchandise Mart, Superior 9473 
Cleveland, 2621 East Yth St., Prospect 6560 
Philadelphia, 1222 Walnut St., Vennypacker 7695 


sone. CUNNINGHAM REED & RATTAN CO. 
New York, 383 Madison Ave., Eldorado 5-4726 


STEINER STUDIO 
New York, 316 E, 61st St., Regent 4-0951 


STIEHL, A. H., FURNITURE COMPANY 
New York, 28 West 20th St., Chelsea 3-5000 


STRATFORD HOUSE 
New York, 443 Fourth Ave., Murray Hil] 4-5020 


STROHEIM & ROMANN 
New York, 35 East 53rd St., Wickersham 2-9500 
Los Angeles, 816 So. Figueroa St., Vandyke 3151 
Chicago, Merchandise Mart, Superior 6148 
Boston, 420 Boylston St., Commonwealth 4770 
San Francisco, 442 Post St., Exbrook 8067 
Philadelphia, 1600 Walnut St., VPennypacker 2325 


SULLIVAN CARPET COMPANY 
New York, 330 Fifth Ave., Chickering 4-4720 


THORP, J. H., & CO., INC. 
New York, 250 Park Ave., Eldorado 5-5300 
Chicago, Merchandise Mart, Superior 8754 
Boston, 42% Boylston St., Kenmore 7415 
Los Angeles, 816 So. Figueroa St., Tucker 4274 
Philadelphia, 1717 Sansom St., Locust 1595 


WHEELWRIGHT, RICHARD 


New York, 307 East 53rd St., Plaza 8-275 


WIDDICOMB, JOHN, INC. 
New York, One Park Ave., 
Grand Rapids, Michigan 


Murray Hill 4-5510 


ELIZABETH 
New York, 515 Madison Ave., Vlaza 5-6575 
Dallas, 2203 Cedar Springs ine... Dallas 7-5026 
Los Angeles, 3262 Wilshire Blvd., Federal 1326 


WINSTON, CHARLES J., & CO., INC. 
New York, 2 West 47th St., Bryant 9-1936 


YE OLDE MANTEL SHOPPE 
New York, 251 East 33rd St., Lexington 2-5791 


Every precaution has been taken to insure accuracy in preparing this index, but INTERIORS cannot guarantee against the possibility of an occasional omission or last minute change. 
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Chinese Wallpapers 
from the collection of Mrs. Torrance 


These rare handpainted panels are suitable for 
decorating an important room .. . effective when 
used individually or as wallpaper. Beautiful 
scenic sets still available. 
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| 515 Madison Avenue New York City 


BAKER 
MANTELS SCREENS ANDIRONS GRATES 


PALMERcEMBURY 


© STIEHL'S 


NEW YORK 


A fine Georgian Mantel in green and white marble. 


INC 


475 EAST NEW YORK 


Deliveries continue 


from BRITAIN 


\ 


The long-stapled Egyptian cot- 
tons used in our Scotch Madras’ 
and Egyptian Voiles offer ex- 
ceptional wearing and launder- 
ing qualities—so important in 
today’s purchases! 


UAINTANCE & CO. 


240 MADISON AVENUE NEW YORK 


MEYER THREADS 


| The World’s Best 


Decorators and designers find new effects —a flair 
fitting the tropical trend of design — in the striking 
originality of Ficks luxurious furniture for lawn, ter- 
race and solarium. Send 


For Upholstering 
and Decorating 


All sizes 


and colors 


s for 1942 catalog show- 
Wreught lron—new f 
CaneCraft designs iN 


JOHN C. MEYER THREAD Co. 


Lowell, Mass. 
“Samples sent if you wish them.” CINCINNATI 


JUNE 1942 
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Sih lime 
when frexvmanency meant so much to your customer 
Tomorrows worth the crxnterion fer loday purchases. Now, 4 
more than ever, lhoie familiar Baker frvinciples lexmanency 
N of and construction — have wecognilion as the essential 
y, 
quatilies for sound value. Ca xoful clients frrefer Baker furnitire. oy 
3 
Bas 
¢ 
bie’ IA 
‘\UBIONIET MAKERS 
( 
- REGIONAL SALES DISPLAYS: New York —A. H. Stiehl Furn. Co., 28 West 20th Street; 1s 


Cutcaco — Knapp & Tubbs, Inc., 6th Floor, Merchandise Mart; Granp Rapips — Keeler Building. 


Photographs show these Baker features: 1, Hand cabinetry like the best 18th century work; 2. Skilled hand carving by 
craftsmen experienced in finest work; 3. Leather tooling, of genuine gold leaf in the traditional fashion; 4. Old World 
Finish,* applied with a small pad, like the English “French Polish.” (*Reg. U.S. Patent Office.) 
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Upholstery and Drapery Fabrics—Since 1819 


J. 


“CHICAGO 
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OHN Wippicome Co. 


NEW YORK: ONE PARK AVENUE FACTORY: GRAND RAPIDS, MICH. 
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